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l. EXECUTIVE SUMMARY
INTRODUCTION

The Money Matters financial literacy campaign was founded at Kingston Collegiate
Vocational Institute, located in Kingston, Ontario, a town quite similar to Berkeley California.
Home of the Blues, Kingston CVJ is located in the downtown core of Kingston, within the
Queen's University Campus. The school has a population of 800 diverse young adults.

One of Kingston CVI's largest and most successful clubs is their DECA chapter, making
up about 11% of the school with over 90 members. Founded in 2005, it is currently the largest
chapter in the Nor-Eastern region. KC DECA has seen many successful business students
excel in both written and competitive events at the regional, provincial, and international levels.
KC DECA students have gonre on to be leading business professionals in the community,
attending schools such as Queen’s Smith School of Business and Harvard.

Becoming financially independent is a large step on the road to adulthood for young
Canadians, and there is a lack of education pertaining to this subject. The Canadian government
established a national strategy for financial literacy, called Count me in, Canada, in 2014, but
standardized education of financial literacy has yet to be implemented in the public school
curriculum. KC DECA recognized the necessity for such education in young Canadians, having
considered the fact that for the first time ever, the national household debt encompassed
100.5% of its GDP (Financial Post). As such, they decided to effect changes in the minds of
Kingstonian students regarding this important topic.

MANAGEMENT OF THE ACTIVITIES TARGETED AT OUTSIDE AUDIENCES
Purpose

- The Money Matters financial literacy campaign was created to provide Kingstonian youth
with a well-versed introduction to financial literacy. KC DECA recognized the need within the
elementary school system for financial literacy curriculum. Such curriculum necessitates a wide
range of topics of which all Canadian youth should be informed so that they will be
well-prepared for financial independence in such a consumer-based saociety. Children first start
recelving money around grade 6, through allowances and small jobs, but are not necessarily
taught how to manage these funds. This pattern has echoed throughout the lives of young
Canadians, resulting in high statistics of national household debt. it is clear that Canadians need
consistent education pertaining to financial literacy throughout their youth. Since this has yet to
be fully implemented and standardized in the nation, KC DECA sought to provide an
introductory education for local youth by way of a symposium profiling financial literacy.
Target Audience '

The Money Matters campaign inftially targeted Kingstonian students in grades 7 and 8,
but later expanded its reach to students of grades 5 and 6. Our secondary targets were the
parents of the students, with the hopes that they would also recognize the need for financial
literacy within the school system. We were aiso able to get into contact with like minded
communal stakeholders, which expanded the network of financial literacy within Kingston.

ii Students of the local Kingston community in !I > Parents/guardians of students
I grades 5 to 8. ' => Educators and community :
; ' § stakeholders
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| EXECUTIVE SUMMARY
INTRODUCTION

The Money Matters financial literacy campaign was founded at Kingston Collegiate
Vocational Institute, located in Kingston, Ontario, a town quite similar to Berkeley California.
Home of the Blues, Kingston CVI is located in the downtown core of Kingston, within the
Queen's University Campus. The schooi has a population of 800 diverse young adults.

One of Kingston CVI's largest and most successful clubs is their DECA chapter, making
up about 11% of the school with over 90 members. Founded in 2005, it is currently the largest
chapter in the Nor-Eastern region. KC DECA has seen many successful business students
excel in both written and competitive events at the regional, provincial, and international levels,
KC DECA students have gone on to be leading business professionals in the community,
attending schools such as Queen’s Smith School of Business and Harvard.

Becoming financially independent is a large step on the road to aduithood for young
Canadians, and there is a lack of education pertaining to this subject. The Canadian government
established a national strategy for financial literacy, called Count me in, Canada, in 2014, but
standardized education of financial literacy has yet o be implemented in the public school
curriculum. KC DECA recognized the necessity for such education in young Canadians, having
considered the fact that for the first time ever, the national household debt encompassed
100.5% of its GDP (Financial Post). As such, they decided to effect changes in the minds of
Kingstonian students regarding this important topic.

MANAGEMENT OF THE ACTIVITIES TARGETED AT OUTSIDE-AUDIENCES
Purpose
. The Money Matters financial literacy campaign was created to provide Kingstonian youth

with a well-versed introduction to financial literacy. KC DECA recognized the need within the

elementary school system for financial literacy curriculum. Such curriculum necessitates a wide

range of topics of which all Canadian youth should be informed so that they will be

well-prepared for financial independence in such a consumer-based society. Children first start

receiving money around grade 6, through allowances and small jobs, but are not necessarily

taught how to manage these funds. This pattern has echoed throughout the lives of young

Canadians, resulting in high statistics of national household debt. It is clear that Canadians need

consistent education pertaining to financial literacy throughout their youth. Since this has yet to
-be fully implemented and standardized in the nation, KC DECA sought to provide an

introductory education for local youth by way of a symposium profiling financial literacy.

Target Audience )

The Money Matters campaign initially targeted Kingstonian students in grades 7 and 8,
but later expanded its reach to students of grades 5 and 6. Our secondary targets were the
parents of the students, with the hopes that they would also recognize the need for financial
literacy within the school system. We were also able to get into contact with like minded
communal stakeholders, which expanded the network of financial literacy within Kingston.

Students of the local Kingston community in -> Parents/guardians of students l
I grades 5to 8. { > Educators and community i

§ l stakeholders i
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Planning and Organization of the Activity

Seven goals were set for the Money Matters symposium. They encompassed seven
different topics pertaining to financial literacy that would be of increasing relevance throughout
the life of a Canadian. As such, it is vital that youth be informed or, at mosi, aware of these
seven areas of knowledge.

ndérstanding the im

It was thought that the information would be best delivered by local business
professionals, so representatives from local branches of two of Canada’s largest banks (TD
and RBC) as well as a Certified Financial Planner (Will Britton) were invited to present at the
conference. The goals were divided up so they would all be covered after the three
presentations, KC DECA booked their schaol's auditorium and cafeteria for the event, and made
arrangements for the food and nutrition class to prepare lunch for the students. KC DECA then
contacted schools to come to the event In total, 110 students participated. As well, an
informative Facebook page was created fo advertise the symposium and promote financial
literacy.
Implementation of the Activity
On Nov. 17th, 2016, the day of the conference, bags provided by RBC were put together
containing a budgeting tool, a pen, and a pre-conference survey. Powerpoints and presentation
outlines were prepared. The conference ran from 11:00 am to 2:10 pm. It began with two KC
DECA representatives making opening remarks, explaining the importance of financial literacy.
This was foliowed by TD discussing banking as a young adult and understanding insurance,
- RBC speaking about thinking ahead financially and investments, and finaily Wili Britton, CFP,
speaking about setting financial goals and budgeting. Transportation and food was provided for
participants.

EVALUATION AND RECOMMENDATIONS
Evaluation of the Campaign

The Money Matters campaign was met with positive reviews from student participants,
educators, and major community leaders, through both face-to-face communication and various
social media interactions. The success of the campaign was measured quantitatively by way of
pre-conference and post-conference surveys written by participants. For example, prior to the
conference, 14% of the students knew what financial literacy was, and 42% understood the
concept of setting financial goals. These numbers jumped to 97% and 98% respectively after
the conference. Development of knowledge of the participants was seen in all seven areas of
knowledge.

Peterson & Smaliman 2
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Areas of Success:

e« Content directed at primary target audience
Great participation from the students
Fulfillment of goals
Extreme increase in knowledge within the students
Effective project and time management skifls
Effective communication skills

Recommendations for Future Campaigns

Despite the success of the campaign, logistical and efficiency-based improvements
could be made by increasing communication with umbrella organizations (in this case, local
school boards). A greater presence on social media as well as strengthened partnerships with
community stakeholders would also increase participation and promotion of community-based
events.

Areas of Improvement:

» Location of the event

« Method of gaining event participants

e Greater participation

s Greater presence on social media
Next Steps C

KC DECA has already begun their next steps on the road to promoting financial literacy.

Below the two next steps that will further the financial literacy education in both Kingston and
Ontario are shown.

Next Steps KC DECA is Taking

Kingston Financial Literacy Two representatives from KC DECA were invited to a meeting
. Network with 15 financial literacy stakeholders from around Kingston,
including the Federal Financial Literacy Leader, Jane Rooney.
They presented their efforts to the group, and inspired them to
come together to create the Kingston Financlal Literacy
Network. This is something already seen in larger cities, like
Toronto and Vancouver, and has the aim to promote financial
literacy. With this group we have begun to plan another event
on a much larger scale (approx 500 students), which will cccur
in November 2017.

Ontario Association for Two representatives from KC DECA have been chosen by the
Mathematics Education Conference | Ontario Association for Mathematics Education (OAME) to
facilitate a course at their 44th annual conference. They will be
doing a 75 minute presentation on budgeting to mathematics
teachers from all across Ontario on May 12th, 2017. This is the
beginning of an implementation of financial literacy into the
Ontario Curricufum.

Peterson & Smallman 3
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H. INTRODUCTION
A. DESCRIPTION OF DECA CHAPTER

_~ The DECA chapter of Kingston Collegiate and Vocational Institute, also known as KC
DECA, is currently the largest chapter in North-Eastem Ontario with 92 members in the
2016-2017 school year. It is the largest nonp-athietic club in the school, comprising
approximately 11% of the school's 850 student population. Founded 11 years ago in 2005, KC
DECA is consistently a strong presence at both the Nor-Eastern Regional competition and at
Provincials. The chapter allows students of every level to partake in all domains of the DECA
experience: both written and competitive events in all four strands of business.

For the past O years, KC DECA has been advised by Mr. Huw Davies, a business
teacher at the school. The chapter's success can be attributed to its executive team, comprised
of twenty of the school's senior business students. The team
consists of four sub-teams, each in charge of events, training,
marketing, or financing. There is also an upper exacuﬁve team,
comprised of two co-presidents and a vice preéident. The

executive is carefully chosen by way of written applications to

Mr. Davies at the end of the preceding school year. The exec
leads four training sessions a week, working with students in order to prepare them for case
studies, multiple choice exams, and written reports.

KC DECA and its members understand the importance of giving back to the school and
community, and thus participate in many fundraising events throughout the year. They focus
their charitable efforts on Muscular Dystrophy Canada. Last year the chapter raised

approximately $800, receiving recognition from DECA Ontario. This was accomplished through

Peterson & Smallman 4
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several different fundraising efforts, but the main source of income for the charity is the ‘Miracle

Minute’ event. This involves DECA representatives running around the school's auditorium while
students give them as much pocket change as possible within a minute. The success of this
event within past years has been a source of inspiration to continue fundraising efforts.

Students who join KC DECA grow not only their business minds, but as people. The club
gives all students an opportunity to learn skills such as public speaking, problem solving, quick
thinking and relationship building. DECA produces ileaders in the comumunity with the
development in all of these areas, and through its extensive networking opportunities. KCVi

DECA has been, and will continue to, send its students towards a brighter future.

B. DESCRIPTION OF THE SCHOOL AND COMMUNITY

ok
Kingston Collegiate Vocational Institute (KCVI) is the second

oldest school in Canada and the oldest in Ontario. It was founded in
1792 by Reverend John Stuart after a grant for secondary education
in the colony of Upper Canada was ordered by Governor Simcoe.

KCVI| began as a one story frame structure and stayed that way until

1849. Today, the school is made up of several different wings, the

KCVI's schoo) crast

oldest dating back to 1915 and the newest to 1869. KCVI is part of the Limestone District
School Board.

Girls were first admitted as students in 1877, with the schoo! remaining co-educational
ever since ("Our School,” 2012). The popuiation for the 2016-2017 school year is approx 850,
not including students at Module Vanier, the frénch elementary school for grades 7 and 8
housed on KCVI's third floor. KCV1 will be amalgamated with another public secondary school in

Kingston, Queen Elizabeth Collegiate and Vocational Institute, most likely in 2018, upon the

Peterson & Smallman 5
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completion of a new building to house both schools’ populations. KCV is known both locally and
outside of Kingston for its consistently high levels of academics, ranking as the top-performing
school in the Limestone District School Board in 2015 ("Compare School Rankings,” 2015), It

is proud to be one of 91 schools in Ontario which offers the International Baccalaureate program

Limestone District Schoolboard School's Ratings

Rating

()

AN Frontenar LWl
La Salie Bayridge CECY

School

Ratings of schools n the LDSB

to its students, and one in only two schools in Canada to offer a radio broadcasting program.
KCV! is home to several successful school clubs, including Mathletes, Robotics, Environment
Club, Youth in Action, and Improv.

KCVI's motto is "maxima debetur pueris reverentia”, which is transiated as “Youth are
entitled to the greatest respect’. The school staff employs this mentality every day by striving to

give the best education possible to their students. Lessons are taught with various multimedia

Peterson & smallman 6
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presentations, and students are exposed to a variety of different cities and cultural experiences

by going on many different field trips throughout the school year. At KCVI, students learn how to
ask questions, think from different perspectives, and engage one another. They are taught to
strive for excellence in all aspects of education.

The municipality of Kingston, Ontario is located between Toronto and Montreal where
the Saint Lawrence River meets Lake Ontario, Kingston s very similar o the fown of Berkeley,
California, both in population and due to the fact that they house large universities. Originally
Fort Frontenac, it was renamed after the British
conquered New France in the late 18th century and
in 1841 was given the title of capital of the Province
of Canada. While it no longer retains this ftitle,

Kingston remains an eminent military centre,

employing 9,642 personnel at Royal Military
A roap displaying Kingston refative 1o other citias
College and its Canadian Forces Base as of 20156
(KEDCO). Known as “The Limestone City” for its numerous buildings constructed of local
limestone, Kingston is a popular tourist ciestinat_ion, and boasts the Rideau Canal and Kingston's
Fortifications, a UNESCO World Heritage Site, as well as 1,210 other heritage sites that have
been designated varying levels of prestige.
According to Manifold Data Mining, the total population of the Kingston metropolitan area
in 2016 is estimated at 170,898 persons. Kingston is home to Queen's University, Royal Military
College, and St. Lawrence College, which causes fluctuations in the yearly population. The total

population of youth under 19 is 34,635 persons. Of the 92,332 people ages 25-64 in Kingston,

86% possess a postsecondary certificate, diploma or degree. The median individual income for

Peterson & Smatlman 7




ODECA

KINGSTOH O

residents of Kingston over 15 is $10,000 more than the Ontario median, at $37,598. Below the

incomes for Kingstonians age 15 and up in 2016 are displayed.

income for Persons Aged 15 and Older (2016)
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A. PURPOSE OF THE ACTIVITY

il MANAGEMENT OF THE ACTIVITY TARGETED AT OUTSIDE
AUDIENCE

Consumerism is defined as a social and economic order and ideclogy that encourages
the acquisition of goods and services in ever-increasing amounts. The consumerist mindset has
become more and more present in North American society, intensified by the modem

advertising methods that communicative technology has brought about. In the 21st century,
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such materialism is classified by the ceaseless cash flow and innumerable financial transactions

which occur every waking minute. It has been said that with more money comes more
responsibilities, and as such, the average North American consumer must be financially literate

in order to function in modern society.
Canadians have yielded to this consumerist mindset. The ratio of household debt relative
to disposable income in Canada was 166% in 2014, the highest of any G7 country (Macdonald

& Matier, 2016). This is over a 75% increase since 1990, when the ratio was just under 90%.

Household Debt Relative to Income

Canada
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It
is clear-that whatever education regarding financial literacy that has been administered in
Canada has failed to keep up with the growing materialism that has encapsulated Canadian
culture. It was not until 2012 that the Canadian government declared November to be Financial
Literacy Month, and in 2014 a Federal Financial Literacy Leader was elected and subsequently

established Count me in, Canada, the national strategy for financial literacy. Despite these
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recent efforts, there has yet to be any standardization of the financial literacy curriculum in

schools.

Members of KC DECA recognized financial literacy as a necessary skill, and that the
acquisition of a skill is most effective at an age where it first becomes pertinent. We believe that,
in Canada, youth in grades 7 and 8 are beginning to take control of their own finances for the
first time. !t is the age when many students get their first minor jobs, such as babysitting of
dog-walking, and some may also open a personal chequing account and gain access to a debit
card. Over time, most Canadian youth gain more and more financial independence, until they
reach adufthood and take full control of their finances and enter the workforce. It is important
that young Canadians are equipped with the proper education in order to ensure their financial
sustainability for the future.

Canadian youth must be made aware of the ﬁne}gqia! challenges that lie ahead in such a
difficult economy and job market, but must also fearn how to apply financial literacy to their
current financial duties as young adolescents. They must recognize the steps that most of their
parents are taking to secure their futures, such as RESPs (Registered Education Savings
Plans), which will in turn teach them how to create sustainable finances for their potential
families in the future. Students must not be thrust out into the workplace or university without
any knowledge of how to save money, pay bills, and file tax returns. These are all vital skills that
can have grave consequences if not properly understood and utiized. It is up to the older
generations of Canadians to meet these needs of the youth so that they can create sustainable

futures which will in turn benefit the national economy.

Peterson & Smaliman 10
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B. PLANNING AND ORGANIZATION OF THE ACTIVITY

As aforementioned, members of KC DECA recognized that youth in grades 7 and 8 are
at the age when financial literacy skills first begin to be implemented, and so the target audience
for the promotion plan was set accordingly. The goal of this activity wolld be to provide youth
with a solid “base” of financial literacy.

The next step was to determine the medium through which financial literacy would be
promoted. The possibility of a marketing campaign was eliminated because it was supposed
that using indirect promotional methods for such an important subject would result in less
retention of knowledge. Hence, a direct

method of promotion was proposed, based

upon the fs‘ypposition that adolescents

L FHRCBLLTEARCY LAMPASY
Money Matters: .
Financlal

Literacy E would learn best in a more integrated and

Campaign SHRRAG yOu our 2 A serCesshl hanepi iuhig

interactive environment. Nevertheless, KC
?: \'.-.-u::";ﬁw\‘l"—k‘.‘f-‘h|—")l‘-'t4—:!"i-f

DECA created a Facebook page fto

[T et Pt s Cirds s mabet sty e Beait
Hysreg, AT MELE EARDE Frd oot e
R o2

ek Crm T EN DI, a3

Sl

[ty

' - e advertise the campaign and raise
MationatSteateay for Financialliteracy
awareness for financial literacy.
Mhid Wask
anet a w0 Prior to determining the nature of the

presentation, we created a list of content
that we deemed impaortant for Canadian
MOMNEY MATTERS's Facahok page and viewar
statisiics. youth to know. Using a testimony written by
Bryan Pibus, a former employee of the Canada Revente Agency, in which he discussed ten

important lessons pertaining to financial literacy, we created seven goals to achieve throughout

the promotion project (Table 1},

Detersan & Smallman 11
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One option for the project was to simply contact a class of grade 7-8 students and create

a 90 minute lesson with content created and supplemented by KC DECA. While this would meet
the aforementioned goal of using a direct promotional method to educate a group in an
interactive environment, we decided to expand the scope of the project in order to reach as
many individuals as possible. Financial literacy is an important subject often overlooked in
school, and so it was important that this project create lasting effects and reverberations in the

community.

CONTENT | §

1. Understanding the importance and nature of financial literacy

7. Understanding banking as a young adult

3. Understanding insurance

4. Thinking ahead: employment, income, taxation

5. Understanding investments

6. Setting financial goals

7. Understanding the nature of creating budgets and managing money

" Tabte 1: the seuer guals of e syrposiTL

Following this realization came the decision to hold a

financial fiteracy symposium targeted towards grade %

(»—_% ) ?SN;&?@Q;@%% students in Kingston. A symposium reaches a larger
LITER#CY

audience and provides a greater variety of content

pertaining to financial literacy for the participants, in a
The lagn fov Canagian Fpewial Litereoy Lanath.

more formalized environment, The date of the conference

was set to be Thursday, the 17th of November, 2016, in honour of Canadian Financial Literacy

Deterson & Smallman 12
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Month. As well, this date provided ample time to both plan the event and create the report
afterwards. The event was titted MONEY MATTERS: Financial Literacy Conference to
encompass the nature and importance of being financially literate.

Furthermore, it was decided that in lieu of KC DECA members creating and presenting
content for the conference, we would seek out real-life
professionals in the domain of personal finances {o give
presentations. This would necessitate more organization

and project management on our patt, but would provide

the best education possible for our target market.
Business cards were created for the chapter
reprasentatives to conduct cold calls to ask local
businesses to give presentations. o ox

Following email exchanges (Appendix 1.1) and introductory interviews, we were able to
establish three 45 minute presentations to be given by three separate organizations (Table 2).
These presentations would be given by TD (Toronto Dominion) Bank and RBC (Royal Bank of
Canada), two of the 5 largest banks in Canada, as well as Wltliar_n Britton, a local certified
financial planner. We asked each presenter to discuss two of the seven goals designed for
MONEY MATTERS. It was decided that members of KC DECA would speak about goal number
1, understanding the importance and nature of financial literacy, during the introductory remarks

/

at the opening of the symposium.

Peterson & Smallman 13
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PRESENTATIONS

KC BECA % 1, Understanding the importance and
nature of financial literacy

TD Bank + 2. Understanding banking as a young
adult
% 3. Understanding insurance

RBC Bank % 4. Thinking ahead: employment, income,
taxation
+ §. Understanding investments

‘Wiltiam Britton, CFP % 6. Setting financial goals
% 7. Understanding the nature of creating
budgets and managing money

Further logistical plans were
made once all of the
presentations were scheduled. KC DECA rented the auditorium and cafeteria of KCV1 for the
day to host the symposium at the school and provide a snack. This would not only lower
expenses, but provide student participants with the opportunity to spend an afternoon in a high
school environment. The entire duration of the conference was approximated to be around three
hours, beginning at 11 AM and ending at 2 PM (Table 3}. KC DECA secured student volunteers
" to facilitate the day, as well as student photographers to document the proceedings, and a
grade 10 foods class at KCVi provided a
homemade pizza snack. As well, TD and RBC
were able to provide handouts for the
participants. These included bags, pens, and

phone cloths with the company iogos.

Peterson & Smaliman 14
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Amival S o0 AM
Openiing Remarks 0 4110AM
Presentation #1, TD BANK - 1 11:20 AM
Break . . . .. {1205PM
Presentation #2, RBC ; o o 12:10 PM
Lunch Break = . ) 12:55 PM
Presentation #3, Will Britton, CFP. 11:20 PM

C.'osiﬁg Remafké - _ 2:05 PM

able 3: Schegule for tha confrence, .

Once all logistical details were finalized, invitations to MONEY MATTERS were exiended
to grade 7/8 classrooms around Kingston in late October 2016 (Appendix 1.2). Due to the
capacity of the school cafeteria, we were able to accommodate between 100 and 150
participants. Within a few days, three classes expressed interest in attending, and KC DECA
organized school buses to take them to and from the event. As well, a grade 5/6 class from one
of the schools was also keen in attending. Once we received confirmation that other schools
were unable to attend due to scheduling conflicts, an official invitation was extended to that
class. While the target audience for the symposium was students in grades 7 and 8, younger
students could benefit from this by getting a headstart in their own financial literacy education.
This brought the total number of participants to 110.

Referring to goal #7, KC DECA created a budgeting tool for the third presenter, a

certified financial planner, to use in his presentation. The budgeting tool was tailored for grade

Petersan & Smaliman 15




NIRGITAN CV

ODECAE

5-8 students, who did not yet have stable employment or many monthly bills (Appendix 1.3).

Each student would receive a paper copy of the budgeting tool in a string bag provided by RBC.

Additionally, members of KC DECA visited the schools of the participanté to administer a
diagnostic survey approximately a week before the symposium. This developped a better
understanding of the financial literacy of the students prior to Money Matters, which would help

to gquantitatively measure the success of the event (Appendix 1.4).

C. IMPLEMENTATION OF THE ACTIVITY

Overall, there was rigorous organization and attention to detail in the planning of Money
Maiters: Financial Literacy Conference resulted in the achievement of each of the seven goals
(see page 11). Each of the presenters was able to send a copy of their slide deck ahead of time,
which created the opportunity to check and edit any excess overlap between presentations.
Students were asked fo arrive approximately ten minutes prior to the opening remarks, which
was an effective directive as all participants were in walking distance of KCVI.

Signage was set up at the front doors of the school in order to direct participants to the
auditorium. Student volunteers brought them to and from the auditorium. A table was set up at
the door to the auditorium to provide each
participart with a string bag from RBC and
the budgeting tool that KC DECA created.
The auditorium was equipped with a large
projector screen, speakers, and a microphone

for presenters.

KC DECA gave a shart talk to open the

symposium. Details such as the location of

Peterson & Smatlman 16
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the washrooms and an overview of the day were discussed, and the students learned about the

Q

definition and nature of financial literacy. This was an important step for the remainder of the
symposium, as it provided baoth participants and their teachers with a more developed
understanding of the purpose of the conference, that being the national need for standardized
financial literacy. Following that brief
address, the presentations began.

Each presentation lasted between 35 and
45 minutes. Al three included PowerPoint

presentations and audience interaction. A

summary of the content of each

presentation is itemized below.

3
1

The first presentation was given by three
employees of TD Bank. The goals of TD's
presentation were to make sure that the children
left with an understanding of banking as a young
adult, as well as an understanding of insurance.

The media content that they provided were

possible real life scenarios that would be
encountered. The representatives from the bank began by walking the student through the
scenario, but by the end of the presentation, the students knew what to do themselves. There
was a long period left at the end for guestions, and there was no shortage. Students were
encouraged throughodt the presentation to participate, with gifts given such as pens and phone

cleaners to those who answered questions.

Peterson & Smallman 17
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The second presentation of the day was
given by two employees of RBC. As
mentioned on page 13, the objectives of
their presentation were to discuss a
youth's financial future as well as the

nature of investments. Their media was

g slidedeck that was simple yet visually
appealing. Throughout their presentation, they made references to a variety of youth celebrity
icons and the ways by which they manage their money, which sparked interest in the students.
The presenters also alluded to many useful online tools provided by RBC that would give
students practice and experience in the realm of péiv,n;hai finances, such as the RBC Student
Budgeting Calculator. While 14% of the participants considered themselves knowledgeable

about investments prior to Money Matters, 96% feit confident in their knowledge in the

post-conference survey.

The third and final presentation of Money Matters was
given by Mr. William Britton, a certified financial
planner. He discussed the nature of setting financial
goals and budgeting. Throughout his presentation, he

made use of several youth-friendly metaphors that

were easily understood by participants, such as “The

iPad and the Candybar”, where the monetary principle of delayed gratification is demonstrated.

Doterson & Smaliman 18
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To further develop this idea, he also displayed a video capturing a 1970 study conducted by

Stanford University titled “The Marshmallow Test”, in which a child was offered a choice
between one small reward provided immediately or two small rewards (i.e., a larger later
reward) if they waited for a short period, approximately 15 minutes, during which the tester left
the room and then returned. This change in media format was well received, as it created more
visual appeal and interest within each participant. Mr. Britton was an enthusiastic and dynamic
presenter with a passion for financial literacy education within the school system. Following the

symposium, he mentioned it on his Twitter (Appendix 1.5).

\/. EVALUATION AND RECOMMENDATIONS

A. EVALUATION OF CAMPAIGN

Pl

As aforementioned, students were asked to complete .a diagnastic survey prior to the
date of the conference. The questions asked on the diagnostic survey pertained to the content
of the conference. Prior to the conference, a low
percentage of the students had any previous
knowledge pertaining to financial literacy.

The success of the program can be measured
quantitatively, by comparing the surveys completed

prior to and after the conference. The survey results

proved that the students were lacking knowledge

peforehand, but the post-presentation survey results

showed great amelioration. Before coming to the Money

Matters financial literacy conference, 86% of the students did not know what financial literacy

Peterson & Smallman 19
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was, compared to 98% who did know after the presentation. Survey results also showed a great

increase in knowledge of other topics which were discussed at the symposium, signifying
successful completion of the goals set for Money Matiers. Further clarification is shown in

Appendix 1.6.

Pre-Conference Survey Resulis

T S Y E T A S ¢ E T A«
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Participants were engaged and curious, and posed a great variety of questions to each

presenter. TD bank provided an extra incentive by giving participants a small piece of
merchandise each time they asked a question. This provided further engagement in their
presentation. The presentations were all tailored to suit the audience. For example, instead of
learning about budgeting with a steady income, they were taught how to budget with their
allowance and gift money. This resulted in a greater retention of the information, as well as an
idea of how to apply what they were learning to their own lives.

Due to a small budget, this event was held in a high school auditorium, which restricted
the size of the event, and resulted in the necessity of walking 110 grade 5-8 children from the
second floar to the cafeteria on the first floor. It was not easy fo corral the children and was é
minor disturbance within the school. For the first event planned it went over very well, but an
improvement could be made to this aspect in the future. Nevertheless, the conference was
well-received by students and their educators, and one of the teachers promoted the event on

her Twitter page (Appendix 1.7).

B8, RECOMMENDATIONS FOR ADDITIONAL NEW ACTIVITIES FOR FUTURE CAMPAIGNS

Evidently, financial literacy is a vital skill for all youth to possess. It is because of this that
we wanted to further expand the scope and reach of our project. Though we feel that the best
possible presentation was given considering the resources and network to which high school
students had access, we have discovered that there is ample opportunity within our community
to continue to educate youth about financial literacy.

On November 26th 2016, we attended a community meeting scheduled with the goal of
establishing a financial fiteracy network within Kingston. This was organized by one of the

speakers at MONEY MATTERS, the chair of the municipal board of certified financial planners.

Peterson & Smallman 21
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Attendees included the Federal Financial Literacy Leader of Canada, Ms. Jane Rooney

(pictured), the CEQs of Empire Life, one of the top 10 life
insurance & financial services agencies in Canada, and the
Kingston Chamber of Commerce, and a city councilor,
among others. The agenda for the meeting included
roundtable discussions about the need for financial literacy

among different social and age groups within Kingston and

Canada as a whole.

All members there recognized the need for a

financial literacy network within Kingston, which
would include all attendees of the meeting, as well as representatives from both school boards
in the community, the MP and MPP, and the mayor. After we explained the nature and outcome
of our symposium, the idea to recreate MONEY MATTERS on a much larger scale was brought
up. This would now be possible because of the increased resources that comes from such a
broad range of community stakeholders. This event is scheduled fo take place in November
2017 and will offer financial literacy education to over 500 grade 7-8 students. It will incorporate
members of KC DECA as well as many other financial businesses and major community
stakeholders.
in planning a second financial literacy conference, it is important to evaluate potential
improvements to the first conference. While such inconveniences may have been unavoidable,
but moving forward it is important to secure a more adequate venue for the event. Additionally,
strengthening communication with local school boards is another measure that would
undoubtedly increase participation and advertisement of such an event, Finally, implementing

an increased social media presence would increase awareness of such a campaign.

Peterson & Smaliman 22
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V1. APPENDIX

1.1 DRAFT FOR CONTACTING PROFESSIONALS

To whom it may concern:

Hello, our names are Erin Peterson and Jane Smaliman and we are business students at KCVI.
We visited your company on Friday and delivered this letter, but we are writing again to verify
that you've received it. We are inquiring about the possibility of one of your employees coming
to speak to a group of students about financial literacy at a symposium we will be hosting most
likely in the second week of November. This event is part of our Financial Literacy Promotion
Project for DECA Ontario, a youth business organization.

We would fike to reiterate our pelief that financial literacy is an important but undervalued
subject in the Ontario curriculum. As such, we would like to provide middle school students with
the opportunity to spend a day learning from experts in the field of personal finance. Specifically,
we are looking for someone with experience and knowledge in the professional management of
finances to give a presentation to our group of students about tapics such as managing money,
setting financial goals, and the basics of banking. We are willing to collaborate with the speaker
in order to create an engaging and educational presentation that could potentially include
student involvement. Throughout both the event and the duration of our project, we will promote
your company as a partner of our team. There will be other speakers at the event as well,

Thank you again for your consideration. We are greatly anticipating your response and are very
excited for the participants of the symposium to engage in the event. If you have any further
questions of concerns, please do not hesitate to contact us.

Sincerely,
Erin Peterson & Jane Smallman
Kingston C.V.I. DECA

Detersan & Srmallman 24
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1.2 LETTER FOR SCHOOLS

KINGSTON CVI

The grade 7 & 8 students at your school are cordially invited fo
attend MONEY MATTERS: Financiai Literacy Conference on
November 17th, 2016. This event is being held with the goal of

educating middle school students about the importance and
nature of financial literacy. '

This event will fast for one afternoon and will feature professiondl
presentations from a financial planner, RBC, and 1D. Students will
be provided with the opportunity to directly engage with
professionatls in the field of personal finance. It will be held in the
auditorium of KCVI and will feature a snack in the cafeteria.

Topics that will be covered at the conference are as follows:
« The importance and nature of financial literacy
« The naijure of creating budgets and managing money
Banking as a young adult
» Setting financial goals
= Thinking ahead; employment, income, taxation
« Insurance
« Investmenis

Please notify us of any dietary restrictions. We are tooking
forward to the conference and hope o see you there! if you
have any questions or concems, do not hesitate to contact us at
any phone number or email address listed.

Peterson & Smaliman 25
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1.3 BUDGETING TOOL

MONEY MATTERS

STUDENT MONTHLY BUDGETING TOOL

Monthly Income
Aflowance
Employment

Gifts

Other (jistk

Total manthly income:

Monthly Expenses
Fixed expenses;

Call phione bill

Savings account

Dther (Ksth

Taotal fixed expenses:

Variable expenses:

Snacks & eating out

Clothing and feotwear

Toiletries, makeup, hair care etc.

Gifts

Recreation {movies, concerts, clubs, atc)
Transportation

Electronics {computar software, supplies etc)
Other {list):

Total variable expenses:

Total monthy expenses (fixed & variable)

Rewrite total monthly income:
Subtract total monthly expenses:

= Monthly surplus or deficit

Peterson & Smallman
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1.4 SURVEY FOR PARTICIPANTS
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each question by circling the most correct and honest answer,

1at financial literacy is?

reated a budget?

abit card?

w how a debit card works? YES

nd how a credit card works?

imprehensive understanding of income tax?

1d the concept of setting financial goals?

YES

YES

YES

NO

YES

YES

YES

NO

NO

NO

N0
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1.5 TWEET BY WILLIAM BRITTON, CFP

R R 17

William Brition GFP Witk

#Firkit event organized by Z0ECAInG sludents for |ogal grade 7 & 8's in #ygk |s underway at KCVi...Happy to have been asked to participate!

1.7 TWEET FROM TEACHER

MsaReid [ - [
Many thanks Lo the DECA ciub at K.C V.l and RBC and TD banks

[SNTENYS SFFTEY 3 5 (TR REITS (N

Peterson & Smallman 28




KEHGSTON Qv

ODECA

1.6 PRE AND POST CONFERENCE SURVEY RESULTS

1. Do you know what financial

SURVEY RESULTS

Before

14%

literacy is?

After 87%
2. Have you ever created a Before 28%
budget?

After 100%
3. Do you have a debit card? | Before 36%

After 36%
4. If no, do you know how a Before 28%
debit card works?

After 93%
5. Do you understand how a Before 48%
credit card works?

After 93%
6. Do you have a Before 27%
comprehensive
understanding of income tax? | After 96%
7. Do you understand the Before 42%
concept of seiting financial
goals? After 98%
8. Do you understand the Before 27%
concept of insurance?

After 1%
9. Do you have a Before 14%
comprehensive
understanding of After 96%

investments?

Peterson & Smallman
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éradﬁ. Do Yow Get 112 was founded in the King Philip Regional High Scheal
comimunity located in Wrentham, MA. Home af the Warriors, King Philip consists of citizens of
Wrentham, Norfolk, and Plainville, creating a community of voung adults from various
backgrounds. King Philip states in its mission statement that the efforts of its students and
teachers, “extends our studeni-focused mission imto a commitment fo excellence.”

One of King Philip’s most successful arganizations is ifs highly esteemed DHECA
Chapter. King Philip DECA was founded in 1972 and has excelled in its performance in written
events at the district, state, and internationsl level, With such a great amount of success achieved
by past teams, we had the ability to inspire our project from the accomplishments of past teams.

Taking on the knowledge of finance is a big step into the adult world that all teenagers
wili have to make. The process can be daunting, confusing, and sven uninteresting at Himes. With
the Junior Achievement Association in Colorado conducting ressarch stating that 51% of voung
adults wish that their high school had offered 2 financial literacy course, we took it upon
ourselves to inform the stadent body at King Philip about the irsportance of finance, specifically
- focusing on credit and money management,

The €redit, Do You Get ¥t7 campaign was created in order to sducate students on the
importance of establishing and maintaining credit, along with teaching them how to pro periy
manage their money. Understanding how o manage credit, avoid parsonal debt, and to be able to
sustain a h%h credit score has been highlighted throughout our project.-As seen in research
studies, this'age g*‘oup is known to be the least financially literate age range’and demands the
largest need Toredizéation. BverFi Inc, an education technology wmpany, conducted a study
that fead to the conclusion that “Smdems between "&1@ ages of 13 and 18 revealed that the state of
financial literacy among the nation’s youth is grim”. We recognized this issue within our King
Ph}hp Hwh Scmel and selected our target andiences acoordingly,

The campmgn pnmarﬂy targets students currently in the King Philip community, We
planned to address the major lack of financial lferacy amongst the students and increase their
exposure to finance. Our secondary target consists of the parents of these students, recognizing
the importance of making parents aware of their child’s lack of financial literacy. We hoped to
empower the parenfs to become advocates of financial literacy. Involving the parents in the
learning and teaching process has allowed the campaign to reach a higher pﬁtemzai of growth
and understaadmg

© The solution to the lack of finsncial literacy at the King Philip High School is to teach
students the mem anece of being financially literate through personal interactions, creative
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teaching strategies, developing partnerships, attending parent events, and creating social media
pages. We segmented our project into comprehensions and impressions. Comprehensions
represent the number of people our project has directly educated on finance, while tmpressions
represent the number of people we have made aware of our campaign. These strategies have
allowed for us to reach a great number of community members at King Philip, amounting to a
total of 4,548 parents and students, .

1, '+ Halloween Spooktacular is run by the King Philip Student Council for the
erjoyinent of younger aged children. We handed out pre and post surveys about credit to the
high school students in attendance, conducted small mini lessons, and allowed students to
participate in a raffle. This event allowed for us to monitor how we worked s a team and also
aftain a basic understanding of the kmowledgs that students have on financial literacy.

)

"

g : ‘ i Gt We hosted a Jeopardy Game Night where we taught
smdents through a PowerPoint presentation about financial terms, careers in business, and how
to make educated decisions when dealing with finance. After the presentation, we asked
participants questions in a Jeopardy Game format that pertained to the laformation they had just
Isamed. Jeopardy night allowed for us to learn how challenging it is to spread awareness to a
select target; however, through the performance of our audience, we believe we accomplished
the goal of educating our attendants on finance,

Wespoke to parents of 8th graders, siudents that will be attending King
Philip in the following year, about their child’s financial knowledge. Parenis answered a 5
question survey pertaining to how much experience their child has with finance and how
financially literate they are. We strived to be proactive in addressing the lack of financial Hiteracy
at King Fhilip by bringing awareness to the parents of the incoming freshinan class, Curricutum
night gave us a sense of assurance that our project mattered and had an impact in changing the
basic ways at King Philip, ‘

# o

i Parents of students currently attending King Philip
enswered a § question survey, allowing them to rate how financially literate their child may or
may not be. This event brought parents” attention to the lack of financial literacy in their children
and showed us that parents sopported our campaign of making King Philip a maore financially
literate schoaol. )

) ok We hosted a Monopoly Game Night where students came together to play
Manopoly while learning about financial literacy, Playing monopoly gave students a fun way to
hypothetically involve themselves in real life financial situations. While playing Monopoly,
students were educated through creative teaching strategies allowing them to hypothetically
observe the financial processes. Monopoly night allowed for us to indirectly teach students along
with them leaming how to manage money. '

i3 We hosted Paint Night a5 a response to the competition for a similar target
audience within our DECA chapter. In preparation of Paint Night, we partnered with another
tearn from our chapter competing in the Community Service Project raising money and
awareness for Habitat for Humanity. For 15, attendants could paint a plastic change jar however
they pleased. Inside each change jar was a note from our team expressing our hopes for each
person to become a more mindful money saver with the addition of their new change jar. We
wete able to promote financial literacy through this act, as understanding how to save money is a
key component to being financially literate. The responsibility of raising money and bringing

Pandg
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awareness to two great causes taught us how much of a difference we can actually make,

: The €redit, Do You Get [t canpaign was featured on both Instagram and
Twitter to keep up with the lives of busy everyday students at King Philip. We utilized the
accounts to announce upcoming events and receive feedback from our audience. We also made a
point to release current events in finance through posting current updates of the stock market and
news articles on recent financial situations. Our social media accounts instilled responsibility
into our team through evenly dividing the management of the accounts,

: We wanted owr campaign to accommodate all different learning styles
for smdents, ranging from those who needed personal explanations of concepts to thase who
needed to learn through visualization or application. Fanding out pre and post surveys at
&peoki‘am ular allowed for us to gather data on what mfofmatmﬂ students did or did not kaow, and
then to immediately introduce them to our project personally and educ@te them on credit and
money management,

 One of the main goals of our project was to involve students
while they were learning about finance. The success of our Financial Literacy Jeopardy MNight
allowed for us to educate our target audience on finance, whils testing the students’ kmowledge
through playing a Jeopardy Game. We also recognized the importance of showing students how
the information we were teaching them became relevant in everyday life, Through our Monopoly
Might, we were able to show students direct applications of finance through a hypothetical board
game yet every scenario could oceur in the real world.

7 We were able to expand our audience range through developing a partnership
thh i:he Habuat tor Humanity team from our DECA chapter. Through hosting Paint Night, we
wera able to promots financial literacy by supplying attendees with plastic change jars that
would encourage them to save their money, We also were able fo donate all proceeds collected to
our local Habitat for Hamanity chapter, Our professionally responsible parinership allowed for
us to open cur campaign up to more audience members and to learn how to effectively host and
plan a successfid event with additional group members.

f SBwdins We were able to make cur campaign easily accessible to all members of the King
Phﬂlp commumty through cur Twitter and Instagram accounts. Not only were we able 16
announce events we were hosting/attending, but we released posts about current events in
finance to show viewers how finance is applied in everyday life. We were able to proraocte
financial literacy through the use of these accounts, and grab the attention of busy teenagers.

Bffective execution of targeting primary and secondary audiences
Fulfilled goals of educating students on finance in involving them in the learning process
Consistent use of project management skills

R

Continue to target a large sudience that covers a variety of ages

Create an action plan that involves parent and student interactions

Advise people who are already financially literate of the need to spread their knowledge to
others

o5 &9 e
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A, Description of the local DECA chapter
DECA has been a renowned and continually growing organization at King Philip

Regional High School sinee 1972, Tts tight-knit size, devoted members, and

skilled advisors have extended the legacy throughout the decades. The

chapter continues to place an lncreasing number of students on the

International Career Development Conference stage, and has brought back
more International Conference titles in the past 3 vears than other che apters have earned in their
entire existence, King Philip Regional High School’s DECA members work endlessty towards

excellence through their planned events, presentations, and mamuals. The success and well-

rounded knowledge about the DECA organization

starts with the passion and dedication of the chapter

dvisor, Mr. Jarnes K. Dow, who enforces the

importance of hard work and confidence within
ourseives to help push the chapter members towards
ultimate success.

In the 2014-2015 competitive season, our DECA

dce Business Servi
chapter came home from ICDC with one 2nd place Operations 20

project in Business Services Operations and one Ist place project in Learn
and Earn, aleng with several other top 10 placing projects. The success seen in the 2015 [CDC
Cornpetition was not a sugprise to King Pﬁi}.ip’s DECA members, who are committed and

devoied to the individual team projects and overall chapter Fach student enrolled in DECA is

involved in ()thar activities and {eadership roles at ng Philip Regional High School such as

A b A S L LA T T UL




Credit, Do You Get U7

sports, clubs, band, student counail, and student goversment; however, DECA 15 the top priority
for all chapter members in order to eﬁsure suceess and earn high level awards.

Our chapter also receives recognition around the school because of the DHCA Mini Mall,
or as the students commonty call it, the DECA Store. Our store sells a variety of school themed
apparsl and accessories such as t-shirts, sweaipants, lanyards, and keychains. The DECA Mini
Mall is frequented by students who buy Ofis Spunkmever cookias during their tunch peﬁ od for
#75. The Director of Finance, Robbie Anderson, moanages all the incoming money and items sold
it the store.

By the end of the year, all rnembers feel a sense of comradery with one another as a rasuli
of the &iendships built both inside and ocutside of the classroom. King Philip DECA Alumni look
back on their experience in the program and realize that all the real world skills they apply éﬁ
coliege and beyond cams from the sirategies they practiced and presented in DECA, Alumni
urgs underclassmen to join the program when they reach their junior and senior year in order to
get experience with business topics and to learn how to be a mare well-rounded researcher,
nublic speaker, and person overall. Ahmmnd, current members, and the chapter advisor are all
united in one way out of all the members in the King Philip High community. We believe we
havé gained valuable lessons and skills from DECA, we believe DECA is an effective program
that prepares students For a future in business, and we believe in hard work and passion for a
topic that carries peopie to success.

Despite the stellar reputation of King Philip’s DECA chapter, we
still recognized a lack of financial comprehension amongst students being

educated on marketing and finance. This prompted us to explore the

knowledge of students in the King Philip community, assisting us in selecting our target
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audiences. We were excited to begin our financial literacy promotion plan with the support of
our Ring Philip DECA. chapter, as all members are motivated, dedicated, and hardworking
students, We were confident in our ability 6 involve our chapter in our campaign through our
promotional strategies and events.

B. Description of the schoof and community

King Philip has a vision for all sidents and teachers:

“The vision of the King Philip Regional School District extends oy siz-a;iefziszc-zgs'ed mission irio <
a commitntent (o excellence. Our vision is that saderts reach their highest potential and are well
prepared for the fiture because of o consistent sef of 21st century Sia;;dards and High |
expeciations for teaching and learning. Teachers, administration, and siaff work logether as a
professional teant whose collective priovify zs' the students’ education. King Philip Regional
Middle and High Schools are a bub”™ ... “The district is widely recogmized for excellence and as
a model for educational leadership. ™
King Philip Regional High School was established in 1957, and continues to grow as one
of the best academic schodls in the country. It is located in Wrentham, Massachusetts and is the
home of the King Philip Warriors. King Philip is ranked number 381 out of about 21,000 public
schools in the United States. Our schoo! stresses the idea of academic excellence and offers
outstanding clubs. One of King Philip’s best atiributes is that every student has the opportunity to

find a section of the school where they feel at home. From our award winning band members to

our dedicated sports teams, King Philip has something for everyope. Our club advisors work

extremely hard to engage members and make the club’s experience memorable. The teachers

constantly push the stndents to do their best and make King Philip feel as much like home as
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possible. King Philip offers four levels of classes to allow students to have the most fulfilling
academic experience possible. |

King Philip encouragss students to participate in various teams or activities while taking
pride and responsibility for their course load. Hach class offered is structured to challenge the
students and give thew the chance to learn at their own speed; however, despite the variety of
courses and clubs offered at King Philip, no courses include the teaching of financial .litéracy.
King Philip encourages and empowers students to perform to the best of their ability every day;
however, King Philip fails to recognize the importance in the t@éﬁ;ﬁ}ing of finance to teenagers,

pushing us to create our financial literacy campaign.

King Philip is made up of the thres towns Norfolk, Wrentham, and Plainville. The
population of Morfolk is 11,227 people, the population of Flainville 15 8,264 people, and
Wrentham is 10,955 people. King Philip is located in Wrentham, an outstanding tm}w&l
established in 1673, The population is welcoming, the land is beautiful, and it offers a wide
range of activities for all residents. There 15 a lack of racial diversity in the towns, as Wrentham,
Norfolk, and Pia%nvilié all maialy con%ist of White/Caucasian families, Although, the community
may not be racially diverse, the small businesses, warm personalities, and creative ideas of the
.pepulaﬁon make it a place where everyone feels welcome. We were confident that Wwe &ould

have the support of ouwr community members when forming cur promotional plan,
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L MANAGEMENT OF ACTIVITIES TARGETED AT GUISIDE AUMIENCES
A.  Purpose of the Activities

Being financially literate is not defined by one’s ability to count money, understand the
business world, and manage a bank account. To be financially literate, one must have
“Knowledge of properly making dectsions pertaining (o certaln personal finance areas like real
estate, insurance, investing, saving, tax paying, and retirement” (Investopedia). While we
recognized the that gl t_hese topics are tmportant, we wanted to focus on issuas that would be
directly relevant to a teenager’s current life, We falt that introducing them to these topics first
would spark an interest in financial literacy that would open a door for them to look to other
topics. We saw teaching the students the importance of properly managing their debit or credit
cards and understznding how to save their money as an effective and beneficial lesson o deliver.
After attaining a job, many students get their first taste of financial freedom in receiving a debit
or credit card. This freedom often comes with high school students actively spending money on
their debit or credit cards without uniderstanding the ramifications of their actions or saving any
money for their future. Before deciding on the final topic for this promotional campaign, we
asked five King Philip students aged 14-18 that currently had a debit or credit card, if they knew
what happened when they swiped their card. Five out of five students claimed that they did not
knoﬁ* what happened when they swipe their card; furthermore, students claimed that they could
barely explain what the difference between a debit and credit card was. Because students were
considerably uniformed in this area, we planned to primarily edgcate the student body in our
community on how to understand what is happening when they swipe their debit or eredit c:ardj
and to teach thern how to effectively save money during their high school years. We took

inspiration from a quote by Ben Franklin, stating,
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“Tell me and I forget, teach me and I may remember, involve me and I learn”.
We-kﬁew that in order to educate our primary target on credit and money management, we
would need to involve them in the Iearniﬁg process. Teaching them in this way would result in
financial information staying with listeners long after our events. We wauld then target the
parents of the students in the King Philip community as the secondary target audience. We
planned to involve the support of the parents in the goal of our project in hopes of them passing

on the impostance of financial literacy to their children.

During the beginning stages of our project, we attended our school’s annuﬂ
Spocktacular, an event hosted by the King Philip Student Council gvery year for the enjoyment
of younger aged children, Qur team decorated cur DECA Chapter’s Mini Mall into a ‘;Craepy
Credit Room” for the oceasion. We created a3 question survey that we administered to forty
King Philip High School siudents. The surveys allowed our team to evaluate what information
students currently did or did not know about credit, Students were asked to answer the survey

hoth before and after we delivered to them a S-minute mini lesson on credit. We asked:

g What is credit?
8 Do you have a credit gr debis card?
$ What happens when one swipes his/her debit or credit card?

After completing the pre survey, we explained to the students what credit-was, how it would
affect their lives now and in the future, and how they can become a more educated debit or credit
- card uger through saving their money. After the 5-minute mini lesson, we asked the students to

compietéthe same survey for a second time. For participating in our campaign, every participant
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was then granted two raffle tickets to enter in a “Creepy Créd.it Room Raffle” to win a prize
const sting of Halloween candy and office supplies. To connect to the theme of Spooktacular, we
aiso hosted a penny challenge for the younger aged children. The child that guessed the number
closest to the amount of pennies in the jar received a small prize of Halloween candy and
accessories. Blank coloring sheets featuring piggy banks and haunted bank buildings and colored
peneils were also available to the children,

We analyzed the answers from the surveys and used them to confirm the data collected
by the national researéh studies of fingncial iitera.cy that built the foundation of our project. We
were able to introduce our King Philip community to cur fmanciai campaign and edacate a
portion of onr target audience. Also, this event served as a way for us to monitor how well we
worked together as a team and to determine where we needed to improve owr communication,

interpersonal skills, and promotion strategies.

Wea recognize that financeis 2 dii‘ﬁcﬁit and confusing topic to master as a high school
student. We wanted to solve the problem of losing students” attention while teaching them, We
decided to host a Financial Literacy Jeopardy Night, where fifteen students played a game of
Jeopardy by answering questions concerning credit and other financial terms and processes.
Before playing the game, we c&nducted a 10-mimite presentation that was accompanied by a
handout. We educated students c;n the terms used in finance and banking, the types of financial

processes they will carry out, and the traits of a smart money saver. We also invited Mr. James

Guertin, loan originator at Randolph Savings Bank in Randolph, MA, to come speak to the

students at the event. Mr, Guertin covered additional topics such as accouating and money

10
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management, and he explained the role of his job in the finance world. We deveioped 5

categories for the Jeopardy Game:

Fiﬁaﬁ@ﬁ;féfﬁijs‘ Mggtllkeivto "

™

Succeed - -

’i‘hé goél of f;hL game was to tét stuc:ients’r aﬁili?y tol ;ieﬁne financial tersa;s; ﬁédefst@d
basic financial processes, and make decisions in financial scenarios, all in an eﬁgag{ng and fim
manner, Every category challenged students to define terms and make educated decisions based
off of the material we presented to them. The members of the team with the most points at the
end of the Jeopardy Game then competed against éne another for prizes including a $20 Visa
Card, a Dunkin Donuts card, and an iTunes gift card. The top three winners were determined
after answering random guestions about finance uniil a winrer was found with the greatest

amount of points,

To greater our target audience, we teamed up with another
competing project in the Chapter Team Events from our King |
Philip chapter. The team of Blair Cloutier and Katherine
Tobichuk are competing in the Community Service Project
category in sponsorship of Habitat for Humanity. Recognizing the

benefits that working together could have for our canses, our

teams planned together a Paint Night. This event was held at
ng Philip High School for all community members to attend; Paint Night served as an

opportunity for members to paint their own dream vacation scenery on a plastic change jar. Our
financial literacy toam then pia;ed a small note inside every change jar, explaiming the goals of

11
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our project and why we teamed up with the Habitat for Humanity group in particular, By
painting their own change jars, participants simulated good money saving habits while

acknowledging small savings as.a means to save enough money to go on their dream vacation.

To further involve the students of the King Philip

crs:}}.mmmity in our project, we wanted o continue to implement
creative learning strategies to ensure student engagement. We
researched several types of iearﬁing techniques, and discovered
~one of the ﬁws‘c effective methods was learning through playing
games. We then planned an event called Monopoly Night, where
students could play a fun game of Monopoly with their filends.
- Monopoly is a game centered on buving, seliing, saving,
and trading. These all represent the skills used in the
finance and business world. Monopoly Game Night was major opportunity for our project to use
a fun learnming method to engage students. They would be learning financial literacy skilis while

also enjoying 2 game enjoyed on their classic family game nights.

In order to guarantee student awareness of our Financial Promotion Plan, we created both
a Twitter and Instagram .account dedicated to our cause of making students in the King Philip
Community more financially literate. We wanted all members of our audience o be involved in. |
our campaign regardless of théir ability to atteﬁd‘our events. Researchers claim in an article
released by CNN that teenagers “spend far more time with media technology than any other
thing in their life. This is the dominant intermediary in their lif-@f" (Wallace, CNN).

12
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The Twitter and Instagram accounts, both titled

KB Financial Lt s : oy

A KPFinancialLit, were easy access tools students could use 1o
Dafly financial news and advive to help vou
Bacomiz migre Brancially Merate, Sponsored by
King Philip DECA

stay updafed on the state of our project. Students could learn

FQ P L RNG

when our DECA team would hold or attend events, read recaps
on events we hosted or attended, and also coniribute to the

student polls asked of our followers on what events to hold next,

Primarily on the Twitter page, viewers could also read current

events articles on finance, learn quick tips on how to

! save money as a teenager, and take financial literacy
quizzes. For students who have a difficult time attending the events held by our DECA team, the
Twitter account 18 2 way for them {p stay knowle&geable on finance, despite them not being able

to attend our evenis.

Curricutum Night and Parent/Teacher Conference

Night are events offered by the King Philip faculty to the

parents of students enrolled in the King Philip Regional
Middle School and High School. Curriculum Night was an

event specific to parents of 8th grade students in the King

- Philip community. Parents came to the high school and learned

more about the classes offered at their child’s future school. In order to solve the lack of financial

literacy at King Philip, it was necessary to speak to the parents of the incoming Freshman Class

of 2016-2017. In demonstrating the importance of financial literacy to parents, we were able to

13
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reinforce the goal of our project to our primary target audience of King Philip teenagers. We also
attended the Parent/Teacher Conference Night allowing for us to target the parents of students
who are currently enrolled in King Philip High School. At both events we handed out a five

question Yes/No survey for the parents to angwer. We asked,

5 Have you faught your child how to be financially literate? (Have you given
them a good w-zderszafmfing of finaneiad terms and money management?)

S Does your child have a credit or debit card?

S Dwoes your child have an understanding of what credit is?

S Do you think it would be beneficial if a Finaneial Li!‘e}my cour'se was offered
at King Philip High School?

S Would you make it mandaiory for your child to complete the Financial Literacy

Course before graduating from King Phillp?

The answers to the survey questions indicated the specific areas of information that needed to be
stressed more effectively and earlier on in the younger generation, We were intrigued to see how
parents of high school students reacted to these questions and how they responded to the mission
of our project. The goal of attending Parent/Teacher Conference Night was to gain parent

awareness of their son or daughter’s lack of financial knowledge.

14
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B. Planning and Organization of Activities

Crganization of Target Audiences and Planning of Research

Taiget
Audiences

Pﬁm’;‘i#‘? |

Research-" -

In order to reach the most members.of our target audience, we set up our display i:ﬁs‘ide
our chapter’s DECA Mini Mall and named it “The Creepy Credit Room” for the might. Our
chapter’s Mini Mall provided a large, exciting, and inviting backdrop that enticed attendants to
speak to our team. Using the Mini Mall allowed for us to have a larger presence at Spuoktacular
as opposed to other groups stationed at {ables. Before the event had begu-n, we decorated the
Mini Mall with Halloween decorations in consideration of the event’s theme. We created a three-
qﬁestign survey based on the data we hoped to collect from students on their knowledge of
financial literacy. From there were formed a S-minute lesson explaining how credit and finance
was pertinent to teenagers’ lives. Connecting these questions to teenage life, we ensured that our

participarts fully understood why it is important to be financially literate.

15
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Total Cowmprehensions: 40

Total hnpressions: 40

In preparation for Jeopardy Night, we created the PowerPoint presentation and a prinied
handout that covered various aspects of finance, centering around credit and money
management. After éompl sting the PowerPoint aﬁd the handout, we generated jeopardy
guestions that stemmed from the inférmaﬁon we would be presenting 1o the students. We
decided each category would have five questions in order to adequately cover the information
relayed in our presentation,

To promote our J gopardy Night, we created posters advertising the event and placed them
all throughout the King Philip High School. The posters included the date, time, place, and the
prizes that would be awarded to the winners. We also submitted a form to our school’s

administrative office that would allow for our event to be announced school-wide during our

daily moming announcements. In this way, we effectively advertised our events to all 1200 King

Philip students and 73 faculty members to be aware of our event. By communicating with each

other and assigning tasks, we were able to evenly divide the work amongst creating and hanging

the posters, typing the handout, composing the Jeopardy Game, and teaching the information

during the event.
Total Comprehensions: 15

Total Impressions: 1,273

Planning and organizing Paint Night was an equal effort between our team and the

Habitat for Humanity project managers. Both teams set out to attract a variety of audience

16
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members to enhance awareness ferl&oth causss. The Habitat for Humanily team’s strong
connection and partnership with Old Colony Habitat for Humanity in Attleboro, MA. allowed for
us {0 attract townspeople cutside of our King Philip community and extend our advéﬂ:isemem 10
various locations. Gur ieams decided to divide up the ‘work necessaty for the pfoduc‘ti on of Paint

Night. Different aspects of the event were designated to specific personnel within the two teams.

Distribution of Tasks Between Teams

- Assigned Task.

Purchasing of chafige jars and
yai i mppiiés;_”h.;” R

Prombtion of event

PR L el B

Each person was responsible for their assigned task. The distribution of responsibilities was put

in place to guarantee that all team members were involved in the planning and organization of

the event. Cettain project management skills, such as effective communication and organization,

were required {o insure the event would be successtul and well managed. Our teams specifically

- assigned promotion of the event to all four team members in order to generate as much

awareness of the event as possible. Promotion included posters being posted in central locations
throughout the school and tweets being sent out to the King Philip student body through both the

17
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KPFinancialLit accounts and the KPHabita{ForHamanity accounts. With 1200 students and
| 73 facylty members seeing the posters placed around the school, along with a total of 218 social
media users viewing posts put out through the accounts, our partnership allowed us to raise
awareness of our cause to neaﬂy 1,500 community members. The event served as a major
success i terms of bringing the community together for a great cause while also incorporating
the awareness to become financially literate,
Total Comprehensions: Not appé’z’;ab!e

Total Impressions: 1,496

Monopoly Night was advertised not only throughout King Philip High School, but was
greatly promoted through social media. We initially created posts on our Instagram page asking
followers for feedback if people would be interested in the event. From the positive feedback we
received, we began to promote Monopoly Night through the use of Twitter and Instagram,
posters, and school anncuncements. These promotion sirategies aliéwed for views from all
members of King Philip High School via social media and in the schoo! environment, We then
offered participants the option to organize their own team of players. To organize the teams, we
created sign up sheets that were posted outside of our school’s DECA advisor’s classroom. Of
the two teams that signed up to attend the event, we gathered two Monopoly Board Games to fit
the needs of the amount of teams.

Total Comprehensions: 11

Total Impressions: 1,396
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A method for our DECA team

. . Manager of- Tvar tter
to effict ! msistent i : ;
efficiently and consistently address | Account |
our primary target audience was fo Manager Of Irmagram o
) Accaunt R

make a public Twitter and Instagram

page. We were able to create an organized social media platform that Eu gh school students
viewsd daily. Both the Financial Lif:émay Twitter account and Instagram account enhanced the
promotion of our cause. We were also able to utilize our Twitter account to keep followers

informed on current events in financial Hisracy and to also encourage them to take online quizzes

{0 see how financially literate they are. This strategy allowed us to increase our project’s number

of comprehensions.
Totaf Comprehensions: 26

Total Impressions: 123

With attending Curriculum Night and Parent/Teacher Conference Night, we needed to be

prepared to explain to parents our cause, our plan, and what information we needed from them,

"We promoted our project too alf 226 total parents at the events, leading them to become aware of

our campaign of financial literacy at King Philip. To educate parents, we created a handout
explaining the purpose of our project and administered the five question survey asking parents
about their child’s financial knowledge. We then took the data gathered from the surveys to
evaluate what parents thought about their child’s financial knowledge.

Total Cmnprekeii@iom: 4&’}'

Total Impressions: 226
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C. Implementation of Activities

The evident lack of comprehension and understanding relating to credit and saving
prompied us o centralize our project around two specific topics: teaching and emphasizing the
importance of credit and money management. In order to improve overall understanding of
financial literacy, it was necessary to turn the topic into a simpler concept while promoting
awareniess on saving meney and managing bank acoounts, The implementation of our activities
bagan with personal interactions with our target audiences. Through directly speaking with our
target audience, we were able to assure people were becoming aware of our cause. We also puta
large emphasis on creative teaching strategies, such as garnes and other activities to actively
involve students in our campaign. To host more events and expand our andience, we devel oped a
partnership with a DECA feam from our chapter benefitting Habitat for Humanity. To directly
target our secondary audience, the §arents in the King Philip community, we attended school
events that were specifically held for parents, such as Curriculum Night and Parent/Teacher
Conference Night. Lastly, we made major use of social media as a method to promote our events

and raise awareness to become financially Hterate.

Before beginning our project, we recognized the various learning styles of students in our
school’s community. We wanted to equally address the students who needed to be personally
taught the information, and those who coﬁld learn through other teaching strategies,

The Pre and Post Surveys handed out to students were a way for us to gather data oa not
eﬁly how much the students knew about credit, but also on which topics we needed to
specitically address within the King Philip student body. With surveys being the first activity of

our DECA project, it gave us an initial view of what students’ current understanding of finance
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was. It also gave the students an introduction to owr cause and lead them to remelﬁbering our
stride towards financial literacy.

We accomplished first-hand interaction with the King Philip student body at Halloweern
Spooktacular. We utilized events hosted at our high school in order to properly manage our
project schedule Vzmd; involve our school in our campaign. At the eveﬁt we persénaﬂy edycated
students about credit and were able to ems.wer quesﬂans concerning finance, Students wers given
one-on-one attention and received an @Xgiaﬂaﬁ{ﬁn on finance they would be likely to hearina

classroom environment. This allowed for us to address one specific learning style of many.

We hosted a Financial Literacy Jeopardy Night, where we gave a 15-minute PowerPoint
presentation on credit, saving, financial terms, financial situations, and careers. Afterwards, we
had the attendees play a Jeopardy Game consisting of questions involving cr@di\; and finance. We
took the approach of teaching students through the traditional use of PowerPoint, but 1;hen
integrated the information they had just been taught info a fun and competitive format. Earing
poinis and competing for prizes with other teams kept students involved and engaged in the
lesson. When the audience had questions pertaining to the taught information, we took p_},en*:y of
time to angwer any questions they had.

Our Monopoly Game Night displayed a differeﬁt style of teaching that we had never used
befare, but had found extremely effective. With the research provided through TeachiIub com,
we found that board games were an easy method to greater a student’s Ieaining abiiitieé without
them even realizing it. We wanted to break the stigma of finance being a dry and boring topic fo

have to learn about, and relate it to a fun and enj oyable part of many people’s chiidhoods. This
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method went-beymd the basic PowerPoint style teaching, while also showing various

applications of finance in the world.

Partnering up with other DECA teams within our chapter served WHER: THURSDAY, FEBRUARY 7871
WHERE: CAFETERIA
as a gateway towards expanding our project and atiracting a wider and TIME: 7

diverse audience. We did not want our project to be imited 1o the size

ADMIES!

5 Yoy o
o ‘i! Oy,

of our rather small community. Although the Habitat for Humanity

team also primarily targets members of King Philip community, thelr
secondary target consists of surrounding communities in the Norfolk
County area, giving our team a larger andience to promote to. We

were eager to partner up with other DECA teams to organize and

plan events that would benefit both of cur projects, such as Paini Night. The planning and
organization of Paint Night taught our team how to work efﬁciénﬂy with other people to reach a
common goal. Both teams equally contributed to the participation in promotion of the evend,

leading to effective turnout of attendance and number of impressions made.

Attending events that were planned for the parents of King Philip students was an ideal
way for us to connect with our secondary target audience. The annual Curriculum Night and
Parent/Teacher Conference Night at Kiﬁg Philip was to a way for our DECA team to connect
with the parents of future King Philip students, along with parents of current stadents. We were
able to speak with the parents about the goal of our project and why we chose to raise awareness
tor financial literacy. Through having parents complete a survey pertaining to their child’s

{inancial knowledgs, we were able to prove the major lack of financial understanding in the
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students at King Philip. Parents could see the contrasts between their survey answers and our
student collected data, assuring their need to emphasize financial literacy to their son or

daughter.

Creating our KP Financial Literacy Twitter and Instagram dccounts made our
campaign for finaneial fiteracy more accessible {o students throughout the school,
Students were able to know when our events were being held, see photos of our
events, and learn more about finance in the real world. With social media being an

everyday part of teenage life, students would sutomatically be able to read tweets or

see photos from the KPFinancialLit accounts; therefore, they were easily made aware of our
campaign for financial literacy. This strengthened the promotion of our campaign, as students

did not have to be engaged in school activities to learn about {inance.

& ¥

Y, EVALTDATIONS AND RECOMMENDATIONS
A, E‘V&Eﬁaﬁ@ﬁ; of campaign

As stated by the Tunior Achievemém Association of Colorado, a vast percentage.of
college students in the United States claim that they wished so.meoné had expiaired to them the
importance and the ways of the financial world before they left for college. This research
validates the need for King Philip Regional High School’s students to be educated and taught
about financial literacy. Our promotion plan is based on the data cdlleﬂied from the members of
our high school community, Measuring their knowledge of finance helped us to effectively teach
ﬁ*xem specific material that they need to know. StﬁdentS'mguiarIy complain that the subjects
taught at schools do not offer skills that will become necessary later in life. Researchers and
journalists from SuccessfulStudent org, a website dedicated to assisting students in finding their

23




{redit, Do You Get [1?

ideal college, have acknowledged this tendency in their post “20 Life Skills Not Taught in

School”. The company asserts that students’ understanding of basic finance and business

processes such as “set{ting] up their company’s structure, manag[ing] the finances, payfing]

taxes and reinvest[ing] into the company” are vital life skills that could be “the difference

between success and failure”™. There are efforts throughout the United States that draw attention

to teaching topics that will help young adults comprehend financial concepts for a successful

future; yet, these programs have not been implemented into encugh schools throughout the

United States. At King Philip we evaluated the results of our comprehensive study to

demonstrate cxactly how beneficial an effective financial literacy campaign can be in American

high schools.

rl

We noticed students were more enthusiastic about their surroundings and more fikely fo

listen to our mini lesson on credit knowing they would

be able to participate in a raffle. Through using our

DECA Mini Mall, our presence at Spooktacular

allowed us to attract the vast majority of teenage

attendants. Students consistently began to earn 100%
on the post survey following our mini lessen. This
proved to us that we were effectively delivering the

information to our audience.
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After attending events where we simply taught students about important financial

information, we thought of a new method to aifract students and make

the information thev learn more memorabie. The Jeopardy game that
we created served as a method to ask students questions on credit and
evaluate the audience’s comprehension of the information presented.
W also included Mr. James €. Guertin, a Mortgage Loan Originator
at Randolph Savings Bank, as a speaker for the event. Mr. Guertin
represented the thousands of people who work in finance.
He was an sffective guest speaker that showed the atiendees
an example of potential careers in finance. The competitive

atmosphere of Jeopardy Night fueled students, and the audience being split up into teams,

| everyone wanted to be able to earn more points than the opposing teams, Having the urge to win,

students were more interested in the information being presented; furthermore, by placing
students into gmall groups or teams, small discussions arose among the audience. In these
discussions students talked about what they think the correct answer was and why they think it is
correct. This translated into students teaching each other the new information that we hgd Just
presented to them. [nstead ‘of just listening to our DECA team abont finance, students were now
listening to their peers, and discussing finance. This form of teaching was effectivé in sparking

competiion, discussion, and ultimately a higher level of competition.

Attending Curriculum Night and Parent/Teacher Conference Ni ght proved to be highly

beneficial in including parents in cur project. We were able to not only receive feedback on their
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child’s knowledge of finance, but we were able to bring financial literacy awareness to parents as
well. Parents have become more encouraging to their children to become aware of the financial

world and to attend the events held by our DECA team. We have clearly instilled the support the

parents in our financial literacy campaign based on the results below:

discussing financial literacy . Parents tend to claim that their child is financially literate; however,
no King Philip students have ever admitted to having any knowledge in finance. Also, seeing
that every parent encéumges the implementation of a financial literacy course at King Philip, and
the vast majority of parents saying they would make it mandatory for their son or déaghter 1o

complete this course, we were able to conclude that parents view being financially literate as a

key to their child’s success.

Paint Night served as an effective way to attract new community members to our

campaign and also lessen the competition with DECA teams who share a similar target audience.
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Students’ attendance at Paint Night also greatly streﬁgthened the advertisement of becoming
financially literate. We were able to engage participants in a new way beyond giving a lesson or
stating facts, Rather, we encouraged them to become smart money savers with the help of their
new personalized change jar. People were able to express themselves in the event, while also

benefitting our community’s local Habitat for Humanity branch.

Monopoly Night served as a way for high school students 1o gather around a table and
play a fun game of Monopoly for the night. While playing, students practiced financial
{eahﬂiques and learned from each other in the process, We were able to integrate a fun and
engaging atmosphere through the implementation of Monopoly Night, along with teaching
ﬁnéncé.ai literacy. Making smart financial decisions is the basis of Monopoely. This event showed
every participant where the applications of finance can be found in the real world; thus, fulfilling

the goal of cur team holding this event.

The social media accounts proved to be effective in our efforts to make King Philip more

- financially Hierate, By gaining more followers every month, our promotional plan was able to

expand its audience throughout the school. Creating the Tnstagram anld Twitter pages ultimately
lead to more students becoming aware of our campaign for financial literacy. Studenis were able
to learn about finance even if they couldn’t attend the events we held. Followers actively viewsd
our Tweets and photos, effectively executing our goal to promote financially literacy.
B. Recommendations for additions] new activity(ies) for future campaigns

We acknowledge and recognize that past students have taken the opportunity to teach a

stmilar target audience how to be financially literate, and based on the results that we have seen,
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we advise any future students to continue promoting financial literacy. We suggest that future

students who want to promote financial literacy continue to focus on a large target audience,

such as a community and its local schools,
With the continuation of our project, we would add several new factors and ideas to
continue to help a large audience become fingncially literate. The recommendations we have for

future projects involve the following:

«  favolve a larger mxmber of people, including people of all ages and education levels,
We woutd bégiﬂ by educating elementary aged students on the importance of saving
money, what a bank account is, aud what are the purpose of banks. The widening of
the financial literacy hotizon will help children, teenagers, and adults all. come together
to faco the commien challenge of being financiaily literate.

«  Create an actib.a plan that contains activities where both parents and students are
involved. These activities will show parents the disconnection betwesn their children
and financial literacy. An example of a future activity that we would implement
includes challenging parents to have their child manage their checkbook fér One year,

¢ Advise pecple who are alveady financially literate of the need to spread their

knowledge to anyone who may not have had the same opportunities to learn about
financial facts and terms. By spreading the message to just one individual, we can

make a worldwide movement of people becoming financially literate.

We feel that our promotional project on financial literacy was not only very successful in terms

of educating cur student body on finance, but also extremely informative and engaging to all

students that participated in our campaign. We are confident that we have effectively involved

students in the events that we have held, and are proud of the education we have provided for
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financial literacy. We hope that the students of King Philip can take the knowledge they have

e
Pa o

gathered from our campaign and spread it throughout the community, With the efforts putin
from our DECA team and our dedication to our student body, we hope that all students can leave

King Philip and officially say: |
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/L APPENDIX
M@rmng Announcements for Financial Literacy Weel:
“Join the King Philip financial literacy team on November 20 for a fun game of Jeopardy!
Students can attend to compete in a game of Jeopardy while learning important information on
finance and competing for prizes. The event will be held from 6-8, next Friday, in the high
school library, Support one of our King Philip DECA teams as they continue to spread the
importance of financial literacy throughout KP, Please see Ashley Guertin or Courtney Kelleher
if you have any questions.”
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Business Emails
Email from Meeting and Events Planner, Kiistin Rafferty, from Edelman Financial Services
discussing sending our team materials to assist our project. _ b

| Mrietin Ratferty
‘Tt Ashisy Suortin
Edelman Financial Servipes

Good Morning Astiley,

{ hope you had 2 wondstul holiday season! | wanted to follow up with you on yowr spealdng ehgagement requaest arnd let
you krow that unfortunately, \wa won't be ablo fo send someons lo speak al your school, Wa are, howaver, happy 10 send
¥ou sorie buoks 10 share with yowr dlassmates if you are interested, I yes, please send ma the address In witeh to ship
themy, and {will gel theim in the mail right away.

it yau have any questions, pisase st me Xnow.

Bast,
Kiristin

iristin Raiferty 1
Waating & Everts Flanper . A -
4000 Lenato Bd, Stk Floar { Faifex, VA 22093 Tripinanfinans 7 -3
FG5-251-0188 (dlract} § S5R-PLANRIC (898-752.A742) »2I05 1 1} 702-318-1910 ) §f 368-742-7228 (fil-fras) i i
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People continue o spend money they don’ have.., lsn't that siesling?

I Executive Summary

The definition of debt s something, typically maonsy, that is owed or due. Debi consumes the world
more and more every second. Americans are constantly buying things they cannot afford, sending them
into spiraiing debt which consumes them for the entirety of their Iife. As Roman author, Publifivs Syrus
quotes “Debt is the slavery of the free.” This quote unfortunately stands true today and only continues
{0 get worss.

it is important for Americans to be debt conscieous and aware of what they
are spending. With this in mind, the project managers began to implement a
campaign to raise awareness of the American debt and the impartance of wise
financial choices. It has been a continuing goal to show the DECA chapter and
the White House Student body that debt is a choloe. And it is a choice that can
be managed responsibly. The focus of the Financial Literacy Promotional
Proiect was built arcund the theme.

Financial Literacy, in the area of debt or debt management, is impertant to every person’s life,
especially in the go-go culture we live in, This campaign strived to teach students that in the casg. of an
amergency getting a loan may be inevitable, but they can and shouid be handled

responsiply. White House DECA knew that debt management was a major problem among f/g ) /
the younger generations. This is why the preject managers began this Financial Literzcy < -
campaign last year expanding and creating goals for growth this vear. ““

The main activities that were implemented fo reach the goals of the project included The Freshman Reality
Biore, The Senior Reality Store, The Business Simulation, and The Bank of Devil Pride. In addition to

~ these activities, varicus other promotional concepis were put inta play. All the activities implemented gave the
White House siudent body and DECA chapter a chance to leam more about responsible money management,
At the conclusion of the campaign, the project managers evaluated the project geals set in the beginning. The
project managers concluded that afi goals wers successfully met, which led to an immense feeling of
gccomplishmeni. To reiterate the words of, Publilius Syrus, “Debt is the slavery of the free.” Even though
this statement s true, every activity promoted gave the White House student body a chance to learn more
about the offecis of debt, debi prevention, and debf management. The project managers considered the 2014~
2015 Financial Literacy Profect for White House High School a success and one step in breaking free!,




i INTRODUCTION

A, Description of Local BECA Chapier

The White House DECA chapier was
created in 1994 it was comprised of a fotal
of twelve members. The DECA program
grew rapidly over just a couple years which
required a co-adviscr to accommodate the

125 students enrolied. Unfortunately, due fo

budget restraints, the co-advisor was elimina’ﬁe:d."The DECA program currenﬂy stands
with one marketing teacher and averages 60 to 70 members each year,

The White House High School DECA chapter prides ifself on being one of the most
well-known, service conscious clubs in the community of White House. The community
frequently sees members of the DECA chapler featured in the local papers for
outstané:ﬁng community service activities, such as raising money for scholarships,
academic achievements, entrepreneurship appreciation, academic field trips and honors
in the competitive events. Due to the chapter's realization of the importance of civic
duty and the jbligations one has toward serving others, the chapter has four main
focuses this year: financially sponsaring The Hutcher_son Family (family recovering from
the death of a DECA graduate), and impiementing multiple promotional campaigns to
educate students and the community on financial literacy, entrepreneurial opportunities
and school unity (#bluedevilway).

Mrs. Dawn Walters is currently White House’s DECA advisor. She introduced her

students to DECA competition in 1996; within fwo years Mrs. Walters had students




placing at national level. Her dedication to this DECA chapter has produced great
outcome in competitions, which in turn increased encouragement to join DECA. The
popularity of competition caused the chapter to grow in student participation as well as
state-wide reputation. Mrs. Dawn Walters's relentless effort and countless hours of
work have produced countiess National finalists, including two second place finishes
and two third place finishes. 1;1 addition to succeeding in the competitive arena, White
House DECA has had three students elected to state office, all three serving as Middle
Tennessee Vice President. As a result of the success of DECA, the marketihg
department of White House High offers courses in Marketing |, Mérketing i,
Entrepreneurship, Advertising and Sports Marketing,

[n addition, the marketing department has the responsibility of managing 1}?__19
school retail stere, The Health Hop Shop. The Health Hop Shop brings in extra money
to the DECA account fo aase any financial complications with DECA events. This store
is a student based enterprise that is managed and operated completely by the students
enrolled in the marketing courses. The chapter aiso manég'es the largest fundraiser the
school implements, the magazine drive. The magazine drive brings in money to lower
student fees and provides basic funding for everyday school needs. These opportunities
provide hands on training for DECA members in business and marketing management
as well as a bird’s eye view of Financial Literacy and Entrepreneurship.

. B. Descripfion of School And Community

1. Description of School

White House High Schoaol currently has 896 students. The student population is ' |

equally distributed among grades and gender, however, ethnicity is not greatly diverse




at White House High Schoot with almost 94% being Caucasian. White House High
School has 27.2% (244) student’s economically diéadvantaged students and 12.7%

(114) students with disabilities. The basic student demographic profile is below.
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White House High School had a change in administration this past year. The
new p‘rin‘cipal, Scott Langford, takes pride in his schoo! and his students. Mr. Langford
is & graéuate as well as a former student of WHHS. He has proudly helped plan and
implement many new activifies for students to be a part of his new position. Asa
result, the stuédents at White House High School show great dedication and pride when
it comes to a:ademics, extracurricular activities, and sports. Although White House High
School offers students more than twenty clubs and organizations, fifieen sports, and
fifteen subject areas, the conceﬁtration on academic

sucoess, remains at the forefront. The school is

operated on a block schedule, which allows for

enroliment of eight courses per year; four per semester,

Therefore, White House High School students are




offered a diverse selection of classes from AP English, Dual-Enroliment Colilege
Algebra, to Agricuftural Mechanics and Cosmetoiogy.

2. Description of Community

White House High School is located in White House, Tennesses, which is
approximately twenty miles north of Nashville. There are over 1,138 businesses located
in While House with nearly 86% of them being classified as the All American "Mom and
Pop” shop. Because of White House's small size, the smail businesses and local
entrepreneurs play a vital role in the local economy. White House is one ofithe fastest
growing cities in the nation with a growth rate of 430% over the past twenty years which
has resulted in a constantly growing economy. Accerding to the 2013 Census, the
population is 10,752. Of this number, 97% are Caucasian, 2% are African American,
and 1% is made up of Hispanics, Native American and other races. Out of the 1:((‘)10001%
residents in White House, 37.8% are between

the ages of 25-44, making 32 the median age.

There are 3,628 households in White House with: .
80% deciaring to be a family household
reflecting an average family dynamic of 3.19
people. The median household income is

approximately $66,000; however, 6.8% of the

population is unemployed. In 2010 the median
household income for the state of Tennessee was $41,700.This is much less than White

House’s median household inceme of $66,000. The graphical representation of this

information follows.
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This proves that the city of White House's economic stafus is growing rapidiy,

- and that White House is economically superior when compared to the state of
Tennessee. Because of the constantly increasing growth rate, many major franchises’

and entrepreneurs have chosen te locate in White House, Because of White House's

i

j-,'—q.
small size, the small businesses and local entrepreneurs play a vital role in the local

economy. At the rate White House is growing, there are endless possibilities for future

husinesses’ and commerce. «




L MANAGEMENMT OF ACTIVIY (IES) TARGETED AT OUTSIDE AUDIENCES

A. PURPOSE OF ACTIVITIES

Due to the success of the Financial
Literacy Project last year, White House
DECA wanted fo continue {c build en the
same concept. Just like the US Postal
Stamp — Stick to it until it gets where it is
going. Last year, White House DECA was
astounded to learn of the impact of the credit

crisis of this nation.

Asa chapter, educating our student body became
imperative. This education could not he done effectively in just
one year ot promotional campaign. Therefore, White House
DECA implemented several activilies for one purpose: providing
examples of wise financial management. This year the focus

‘wouid be not on just respoensible fending and proper use of credit, but on the overall
budgeting process, expenses of reality and the positive impacts bank assistance can
have to develop economic growth. The promotional theme of this campaign was
created to provide a mezaningful and memorabie tagline for the students of WHHS to
recall, The theme for all elements was “Snap out of it, five cenis please. Debt’s not

that easy” based on the classic show "The Peanuts.”




All activities implemented were designed to reach the goals defined for the
campaigh. Theseg goals included:

1. To implement & Senior Reality Store for the seniore to gaina
perspective of the cost of life in order to avoid tremendous debt.

2. To implement the Freshman Reality Store to continue to educate the
freshman about financial literacy and the budgeting process.

3. To initiate the new division of business leans to White House
Entreprensur students.

4. To expand the Bank of Devil Pride to get more students Er%te%‘éa‘&ed in cur
services and practice responsible lending.

5, To continue to educate the White House student body the importance of

being financially literate.

Fach of the activities planned and
implemented for this project were focused on
accomplishing the goals of the project. As a
chapter, the opinion that education was the
best fool for improving the increasing debt
crisis that faces our nation and the families
fighting to reco:fer was prevalent. The best
way to truly impact the future improvement of

our nation's financial foundafion is by

| ‘ preventing future debf through producing

financialfy literate citizens, The studenis of




White House High School are the prime target market tc begin this process. Therefore,
the ultimate mission and purpose of this project was addressed o izach the student
body of White House High School the imporiance of knowing how fo avoid debi
or at least practice responsible lending, throughout not only the Unifed States,

but the small town of Whits House, Tennessee.

8. Planning and Organization of activitv{ies) Planning of Activities

in order to fulfill the purpose and goals of this project a detailed plan5 of activities
was defined. Upon the implementation and success of the initial activity, pioject
managers organized the details for the activities that would
take piace over the course of the next year. Each activily
was designed to reach an objective designed to accomplish

the project geals. [n simplifying this process, the activities

were categorized into fwo groups to cultivate relationships
and connections among them; one: Activilies to benefit White House High Schoof
students and DECA chapter, and two. Activities to benefit our partner, The Farmers

| Bank.

Activities benefitting WHHS Students and DECA chapter:

Freshman Reality Store. The Freshman Reality store is an annual event that has been

_implemented for seven years with WH DECA assisting in the impiementation for five
years. It teaches the freshman students about money and how proper mongy
manégement plays a huge role after graduation. Since the freshman reality store has
been implemented for several years most of the work was already done, thanks to the

help from the STARS Club at White House High School. The top priority was then to




assign marketing students to help assist the
freshman attendees go through the marketing and

personal finance classes. The student workers main

responsibility was to run the booth they were assigned.
These booths included housing, clothing, groceries, cars,
pets, etc. All the information the students workers

needed was reused from the previous years, with the

exception of minor updates of the information.

Senior Reality Store; The Senior Reality Store was designed very similar fo the

freshman simulafion. The financial stations were adjusted to reflect budgeting choices

and adjusted amounts that would reflect life

COLLEGE NO CC’L'—EGE © five to ten years upon graduating high school,

Reglstration Reglstratlon _

Human Resowces  Human !iésources - These stations started with decision of
* Financial Ald Housing .
" Housing C T AutoiGas "~ selecting an occupation and if coliege wouid
CAuto/Gas - insurance , _
i Sumn e 7 ilifes be needed. Based upon that first choice,
Utiities ' Child care/ Mamage )

3 . budget stations were designed including
Child care/ Marrlsage _ Grocerles

Groceries  Clothing human resources/insurance, financial

: Clothing LegaiiChanty/Medlcai

_--'LegaElCharitnyedlcal "Entertamment - aid/student loans, housing, automobite,
Entertainment . Unexpected S .

CUnexpecied Savmgsmetremem -, utilities, groceries, childcare, and more. All

;-"Sawngszetlrement _ : . L.
e e e oL SENIOT ClASS8S Were invited fo altend. The

teachers that voiuntarily si'gned up o attend would have each of the studenis complete

a guestionnaire prior to completing the simulation.




Senior Reality Store

occupational choices and the

Magevta:

path of coliege or straight fo

Plang after graduation {shoose onej

Work or Miitany Colbage work, The questionnaire

asked questions such as,

arary 3 dipectly

“What coilege do you want to

attend and how many years,”

“What do you want to be after

coliege,” and "What would be

the estimated monthiy

salary?” Upon completion of

the questionnaire, each

participants starting monthly
salary would be recorded. A select team of DECA members ressarched sach of the
chosen occupations for an average starting salary. On the day of the Senior Reality
. Store, invited community members, school guidance counselors and advanced
Marketing students worked the financial stations for each student participant to visit.

Two paths were created for the seniors to complete one of the two.

Business Plan Simulation: 'n order to promote additional services provided by the bank,

the Enirepreneurship students (all DECA members) were taught how to seek financing
to open a business. The course was built around the development of a_husiness pian.
This simulation was created to actually provide a real life application of the concepts

taught in the classroom. Students would actually have the opportunity to apply for a

11




loan from the Bank of Devil Pride. In order to be approved for a loan of up to $100 a

m’m.iature business plan was submitted to the bark for approval. A basic outline was

had to work on this business plan until it was submitied

and the loan was approved. It provided a valuable
jesson to the students of the knowledge needed to seek

such financial assistance.

Bank of Devil Pride- As part of the 2014 Financial

Literacy Project, White House DECA opened The Bank of i;«;vil Pride with the intent to
promote respoensibie lending, credi, and borrowing. The bank was operated by
marketing students in between classes and during their scheduled marketing class.

The bank offered small loans (not to exceed $5) to students with an approved credit
application. Credit was determined from the students’ grades and atiendance record.
The credit approval process would provide the siudents with the amount of credit
available as well as the daily interest {or fee) that would be charged if not repaid within
the first 24 hc’}%urs of taking the loan. This basic concept was going to be continued for
the 2015 FLPP project. In addition, White House DECA wanted to develop an annex
location even if on temporary basis, As well as a bank service in which students could
deposit up to $5.00 and use the bank in ferms of a debit setvice and not just credit.
These areas of growth, although positive for the students, did present several

challenges. These challenges were mainly focused on abiding by the Tennessee

School auditing rules and the FDIC guidelines. Therefore, it was a much more timely




process and the implementation was delayed to a projection to add the services in the

spring term of 2015,

Logo Competition. A logo competition was implemented and open to the White House

student body. This contest was a competition for the best NEW loge that Wou}d
represent the Bank of Devil Rride. It was believed that if the student body felt ownership
in the bank, the students would be more apt to seek the services offered by the bank.

fn addition, this was a sales prometional tactic that was implemented to simply
familiarize the student body of the bank as well. Contest flyers were creat;jd to include
competition guidelines, deadline information and the prize incentive. These were

posted throughout the school and specifically distributed to the art and computer

classeas,

FPrinted Promotional Liferafure:

= Re-opening Flyer: A promotional flyer for the Bank of Devil Pride was created
and displayed throughout the school's halls as well as distributed to each faculty
member in paper and email format. The flyer had information about the
reopening of the bank and where students could go to start their “account.” It
was the simplest way to communicate o the student body to inform and remind
them of the bank and the services provided.

= Brochures: An informative brochure was designed specifically for all the
participants of the Senior Reality Store. This brochure provided educational
information to enhance the learning experience of the Senior Reality Store. This
information was the reinforcement that the simufation did communicate and result

in a more financially literate audience. In addition, it provided a cooperative




advertising component to inform students of the partnership with Farmer's Bank

and the reminder of the local bank that could assist each student with the “real

1 2

world” financial needs.

o Advertising Space in School Wide Newsletfer: Each month the prolect managsrs

found interesting and relative financial facts and submitted tham to be put in the
school newsietier, These educational facts were ‘presented in a creative and
promotional format to gain the attention and interest of the audience. Diferent
topics were covered each month including: student debt, overali U.S. debt, and
debt invelving automobiles, trailers, and even vacations were put in thé
newsletters. This was an additional tool to communicate information and

Spread financial fiteracy among the siudent body.

Window Display. A full size door window was utilized as a communication channel,
Creaﬁve displays and messages were created each month that focused on the
seasan;l events and options that may require the bank’s services. For example, the
December window promoted the bank with a winter and Holiday season and the
January wiﬂdfaw promoted the changes to the Health Hop Shop and the need not to

%
worry if low on cash.

Activities benefitting The Farmers Bank

The Bank of Devil Pride- the Bank of Devil Pride is supported and funded through a

parinership with Farmer's Bank. Regular planning meetings and communication
between the project managers and bank leadership are in place fo assist in determining

the direction of the school's bank. This parinership is created to assist the bank in

reaching their potential customers.

14




The Farmers Bank lunch promotion- The Farmers Bank visited White House High

School on January 12, 2014 and set up a booth in the cafeteria during lunch to promote
student checking accounts. Student checking accounts were a new service that the
Farmer's Bank impiemented this past year in order o attract and appsal to & younger
market of customers. White House High students visited the booth and learned various
things about this specific acc;)unt. It also provided an coportunity for students o ask
questions and receive valuable financial advice. Students that were interested were

able to obtain all the informaticn needed to open an account with our BDP ‘partner.

Upon outlining the activities and events for the project, it was imperative io

organize the jobs that needed to be done and assign each task to the designated

groups of chapter members.

Bank Employees ¢ Manages and gives cut loans to preapproved students

The Farmers dank: Provides money and some of the promctional posters

Janages all team members
s Appraves af applicaions,

¢ Sends out approval notifications

s Communicates delinquent accounts o customers

15
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C, Implamentation of aciivities

May 2: Freshman Realiiy Store: the marketing students enrclled in the Spring
Marketing classes, implemented the United Way’s Reality Store simulation for the
freshman class. The freshmen classes rotated throughout the day to completé the

simulation with 225 or freshman students attending which was 95% of the class.

Marketing students managed each of the
budgeting stations including automobiles,
insurance, housing, utilifies, g}?éoceries,
daycare, clothing, , entertainment, legal
matters (will}, and life’s unexpected
(anything from winning the lottery tg
serfous injuries). Not only Adid this experience provide the freshman students with é
hands on learning expearience, but marketing siudents were able to apply many

concepts learned in the classroom in a reai world application. The success of this

simulation was the stimulus of the major

‘event for thé 2014-20156 Financial Literacy
Promotion Project. White House DECA
saw the vital importance of implementing a
similar situation to seniors that were about

to enter the world of work and post-

secondary education. The project
managers felt that this would be a beneficial lesson and have an immeasurable impact

to the financial stability of the soon to be White House graduates and citizens of the




community. Therefore, the Senjor Reality Store became a fundamental event for this

project.

Qctober 22 Senior Reality Storer The project managers based this hewly
implemented simulation off of the Freshman Reality store from the spring. The
budgeting stations were adjusted o reflect
current expenses that were researched by
advanced marketing students. In addition, the
students were able to see how tax, retirement
and insurance deductions would be baid from
his/her gross salary o reflect the net pay they

would receive as a paycheck. The seniors that

would be attending completed a pre-survey that
asked if they would be attending college and what job/occupation he/she planned to do.
Each senior participating would receive an average starting salary for the selected

occupation as he/she began the simulation. Because student debt is a major debt for

e g )

most young adults, the financial aid station was
added io those who elected to attend coliege.
The stations of the simulation were managed by
volunteers from the community and
Entreprenaurship students. 130 seniors
participated in the simulation which was 88% of
the Senior Class of 2015, The participants were

able to catch a glimpse of the reality of life after




graduation and how that "paycheck” may not go quite as far as expected if wise choices

are not made.

October 8- December 12: Business Plan Simulation: The Entrepreneurship class

competed in a challenge o operale a student
based enterprise for two weeks. in order to open
| this mini-business, sach team would need to apply

for a business loan from the BDP Bank. This loan

3
4

was not to excesd $100 and needed to be

; supported by a business plan that foliowed a
specific format. Upon approval from the bank, the student groups were able o use the
loan o fund the business cperaiion. The team that produced the most profit was

awarded the winner. The table below shows the results of the five businesses

implemented and the profit earned:

This hands on application allowed the participating students to gain @ memorabie

learning experience about ancther financial area and opportunity available to them to

13




assist in prospering and positively influencing the economy through an entreprensurial

venture,

Printed Litersture: There were basically three printed literature channels used to
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Reality S‘iore brochures. TI:]E%SE brr:ochures were handed out
at the end of the Senior Reality Store to all of the
pariicipants. gﬁrhe focus of the brochures was fo bring
awarenass o debt crisis and present knowledgeabie
financial information that would prove valuabie to the
students in the future. Along with the brochures, the projecji

managers utilized the school newslefters hung up around

the school to present financial facts to the students.

promote this promotional campaign and
educate the readers on financial literacy.
The first piece was simple flyers/posters to
promoete the bank. These fiyers were built
around the new theme of the campaign and
reminded the student body aboui the bank
s ¢ and the grand re-opening date.  The flyars
| were distributed and displayed throughout
the school in highly visible areas. The

second plece of literature was the Senior
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Window Displays: To increase the exposure of the BDP Bank, the window of the Hip

Mop Shop and Bank enirance was utilized as a premotional mechanism. Each month a
new focus was implemented as the theme for the display. The table below indicates the

focus of each month implemented and the plans for the spring term.

Month ~  Focus
'A?u'g!Sepét " Lucy and overall theme focus
OctNoy | Halioween and Fail (money as le2ves)
Décéﬁééi_é{ér - Christmas and Snow
January - Fireworks — NY — Welcorne back HIP to
the Shop
February Valentines — Love of Monsy
March Spring Break — Luck of the Irish — SAVE
T MONEY!
Apni !May  The beach scene — End of School.

Prep for College

i

December 8 - Logo Competition: The BCP bank loge competition was a way fc get
the student body personally involved with the bank and create a sense of student
ownership. The competition was held the second week of December and would

continue untll the students left for Chrisimas break. Due to the busy time of the year, the

~ entries prior to Christmas break was limited. An advanced
marketing ciass of Advertising and Promotion began in
January. Because a brand mark is an invaluable asset created

through advertising this challenge was issued to the students in

this class. A total of 10 designs were submitted. The winner

was announced and awarded a Biue Devil Way hoodie.
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Delaynee Contella, a junior at White House High School, submitted the new logo that

would be utilized for the bank.

Spring Term Implementation Plans:

Annex Locafion: Mondays and Thursdays before school and during lunch a mabile
location of the lcan station will be open in the Cafeteria of the Annex/Freshman. This
will continue to ali the Freshmen io apply for ioans on the two days of the week that
have been selected as days o sall the *junk” food during the spring term. In addition,
on special event days such as the in school wrestling match or fashion show the mobile
location will be open. These are evenis that students have to pay for admission and

often forget money; needing a loan ts apparent.

Savings/Debit Accounts: Upon the approval of the new accounting process from the
audiﬁng department of the Board of Education, The Bank of Devil Pride will begin
eﬁermg:{ﬁe additional service of a debit or savings account. This will allow the students
to place up to $8.0C in an account o use and withdraw in times of need within the
school. The students will be encouraged to not overuse the funds, only ailowing them
limited withdrawals during & month period. For any withdrawals be?ond the limit, the

students will be charged a $.25 fee.




V. Evaluations and Eecommendations

A. Evaluation of Campaign

At the completion of any project, an evaluation is needed to

measure how successful the project was and to see what areas

need to be improved. In order to assess the activities, an

avaluation of the project goals is nesded.

KE:;

Geal One: To implement a Senior Reality Store for the seniors 1o gain a

perspaciive of the cost of living in order to avoid tremendous debt.

At the conclusion of the senior reality store an October 23, surveys were given fg-ail of
the students who pariicipated in the simulation. This qusstionnaire was used as the
measurement tool o determing if the senior reality store successfully challenged the

students and allowed them to see the financial realities that each may face.

Dld youthmkltqs poss;ble = J Did vou learn anything  © Did your money go as far

to go through life withaut . from the Senior Reality as expected?
going Into debt? o Store? Lo s Sortof  Yes 7 No
2 Yes No : 3 5ome  Yes = No i i

P

As you can see prior to the simulation a large majority thought it would be possibie to go

through life without any debt, yet half of them stated the money did not go as far as

23




xpected and an additional 21% stated it somewhat did. Again a large majority (82%)
stated to have leamed something from the reality store simuiation if nothing but a simple
wakeup call that the money expected to receive disappears quickly with just the
necessities of life. The remaining portion of the questionnaire proviaed more open
ended results and opinions. The table below summarizes many of the thoughis and

opinions taken from the simulation.

- Qbvicusly, buy ._ihings_'y_'ou can afford. Many pecpie around me were gatting the high dollar
th?ﬁgs from fhe start. Start off with affordable things, the make adjustments.

tfs lmportant to live-within your. means. | understand what that reafly means now.
on't spen m'ohey you don't have. :

bty = 'fe -oniy depends on neecﬁs people go Imo debt because of over

: .:nd by'what you can pay for or pay back on time
ust be smart and you have to five without

In additjon to this data and the positive feedback from the students, the teachers
invoivéti expressed a tremendous support for the activity and ook forward fo seeing it
implemented again. Therefore, the project managers fee! like the Senior Reality Siore
was a success and hope that next year's event goes as well or better.

Goal Two: _;; implemeant the Freshman Reality Store to continue 1o educate the
freshman about financial literacy and the budgeting process, The Freshman
Reality Store was very successiul this year. A total of 225 freshmen completed the
éimulation which was 95% of the class. This is the seventh year of implementing this
event, it is a well organized and managed event. It is widely accepted by the teachers

and well-liked by the freshman class. Each year the Financial Literacy Project managers

continue to get positive feedback from teachers and students.




Goal Three: To inhtiate the new division of business loans o White House

Entrapreneur studenis.

Six student groups submitied business plans to request funding of a student based
enterprise. Upon the approval of the business plan submissions five groups w.ere
granted loans. One group took an alternative approach as creative entrepreneurs
submitting a plan simply for organization. This group of students would operate a

nresale event of the product and reduce the financial risk and the limitation of a smalier

*

inventory due to finances. The completion of the simulation provided the Iéaming
apportunity for the entrepreneur students to see the correlation of profit and risk, the

importance of business planning and the steps needed to gain financial assistance.

Goal Four: To expand the Bank of Devil Pride 1o get more students interested in

our services and practice responsible iending.

At the end of last year, the preject managers feit that the operation of the bank did not
fulfill all of the goals of promoting financia! literacy that were set for the year, This year it
was decided that the focus was not to be placed fully on the bank, but the services of
the bank should still be offered and expanded. The bank successfully implemented the
student based enterprise oans with the financial support of $500 provided by The
Farmer’'s Bank., The expansion to include a deposit and saving program for the
students to offer a debit style withdrawal was the second focus. Unfortunately, due to
the Tennessee school auditing rules and the protection guidelines in banking from the
FDIC, this proved to be Va bit more of a challenge. 1t was initialty not approved by the

Sumner County Board of Education. Therefore, additional research was needed and




new parameters were presented. This format will begin to be offered in the spring of
2015. The final focus of growth was to offer an annex location in the freshmen building.
This exiended jocation for the freshmen to get ioans more conveniently is ‘oniy operated
in the mornings before school on Mondays and the days of spacial evenis in which
students may have forgofien money. For éxample, on the day of the In school
Volieyball match in which students need 52 to attend. This area will grow again in the
remainder of the school year, with that being said, this goal is still in the procass of
being achieved. With the conclusion of the school year and the efforts of this year's

campaign it will be a successful achievement.

Goal Five: To continue to educate the White House student body the importance
of being financlal literate. For the past two years the project managers have put
100% of their effort in educating the White House student body about financial fiteracy.
The progress has been successiul, but of course there is always room to improve.
Continging fo offer the bank services to educate on responsible lending was simply not
enough. The addition of implementing two reality store simulations, provﬁding a
business loan simuiation, promotional flyers, brochures, and displays provided a great
enhancemen: in communicating a variety of financial information to all students of

WHHS.

B. Recommenaations for additional new activities for future campaigns

Debt is a prominent issue throughout the world. The goal of this campaign is to
share the astounding statistics about debt and provide memorable leaming

oppertunities to the students, so they can be prepared for the realities of the future.




Although ine goals of the project have been successfully fulfilled and the students have

learned that "Debt is not that easy,” there is always areas for future improvements.

Recommendation 1- Obviously, focusing on the growth of the Bark of Devil Pride is

recommended o be the primary area of improvement. The current servicas from the
bank is just small short term loans to students with approved credit applications. This
service has still been utilized but due to a variety of outside circumsiances the loans
have declined. Therefore, a promoticnal focus needs to be impiemente‘d o remind
students of the bank services and the opportunities in which it may be ﬂ@@(;i;&d. in
addition, the projected plans for the spring semester including the debit/savings

program and annex location.

Recommendation 2- Exfend the amount of time to implement the Senior Reafi%y Store

simutation. This will aliow enough time for every senior to complets the entire process.
Due to this being the first year that the Senior Reality Store was implemented, of course
there were some downfalls. Two of _the areas of weaknesses that could be corrected
with an additional amount of time are not all participants were able to complete the
simulation and overcrowding. The Senior Reality Store had to be completed in one
class schedule, which is an hour and a half long. Due to the amount of students
participating, it was hard tc get every student all the way through. Next year the
simulation should run during more than one class pericd providing more time ‘o
.compie’se. In addition, multiples of the same stations should be offered. For exampie,

more than one human resources, financial aid, and housing station.




Recommendation 3: Offer a Senior Reality Workshop as a follow-up of the simulation.

OCn a day following the simulation invite all the pariicipants to a financial seminar
presented by Farmer's Bank. in this seminar, students will gain detaiied instructions on
how to siari & bank account, the importance of managing a bank account, the steps to

seeking financial aid, and the breakdown of the importance of saving NOW!

There are multiple ways to spread financia! literacy throughout the community
and promote different things throughout White House High School. With each vear that
passes, the curreni project managers hope that the Bank of Devil Pride, Financial
Literacy Promotion Project, and the Freshman/Senior Reality Store contmués [
improve and teach the students of the White House community the extreme importance
of money and credit. Just as Lucy once said, “Snap out of i, five cents please (debt is

not that easy)”

V. Bibliography

hitp://www financialeducatorscouncil.org/financial-iteracy-statistics/
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I. EXECUTIVE SUMMARY

Financial literacy is an immense part of transitioning from childhood to adulthood,
especially for students with special needs. Becoming independent and handling one’s own
money and finances become very important when special education students must pay their own
bills and manage their own salary.

Some students learn these important financial skills through fraditional classroom
teaching methods, but many students do not successfully become financially literate through
classroom activities alone. A national longitudinal study found that 60% of youth with
disabilities that were employed for one year showed an increase in financial knowledge and the
ability to manage their money. That is the reason South Forsyth High School’s DECA chapter
chose to Make It Count and help our own special needs students with the Financial Friends
Financial Literacy Project.

Problem identification

Afier interviewing the special education teachers, we found that their students had been
studying financial skills for years prior to this project. However, the students did not comprehend
the traditional classroom lessons. That was when our idea for hands-on learning was bomn.
Project’s target andience

The target audience of the Financial Friends project was South Forsyth High School
students with special needs. The students have primary disabilities called Mild Intellectually
Disabled (MID), Autism, and Other Health Impairment (OHM) and secondary disabilities such
as speech impairment and orthopedic impairment (missing a hand).

Solution and results

The hands-on soiutions our DECA chapter implemented for students Wxth special needs
was participation in 8 mini-ecoriomy in the school’s gym, shopping and buying supplies for the
school store, being tutored by DECA members in their ¢classroom in one-on-one learning, and
finally working in the school store to use the skills they bad practiced.

November 1St 2013

Picked our target market and began p}annmg*

Pre-tests to determine level of knowledge November 8%, 2013
Conducted mini-economy : and shoppmg trips ' ' Nov-Dee, 2013 B
T axes and percentages pretest; _March 11%, 2014— _

Taught students about taxes/percentages and went t:o the store: * March 14th, 2014

Taxes and percentages posttest: April 8%, 2014
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1L INTRODUCTION
A. Description of the local DECA chapter

'DECA is an immense part of our school with meetings once a month, many after-school

activities, and many students participating in DECA competitions each year. DECA continues to

grow, énd it remains & vast part of South Forsyth’s student life. Yet, our chapter was not
impacting the one group in our school that needed the 1n0's§'help: students with special needs.
Like DECA’s annual theme says, we wanted this
year’s Financial Literacy Promotion Project to
Malke It Count! 7

During the 2012-2013 school year, South
Forsyth’s DECA chapter took 150 compe’titoré )
our state competition, and 108 of those competitors

made it on fo the stage as 1% - 3™ place winners.

Our chapter sent 91 competitors to Los Angeles,

California to compete at last year’s DECA International Career Development Conference
(ICDC). Out of those 91competitors that competed, 11 SFHS DECA members placed in top 10
in the nation. Eighty ?ercent of our international competitors placed in the top 20% in their
DECA event;

All of our DECA members that have placed aren’t just lucky; they have the talent and the
support needed. We are supported by four outstanding DECA advisors, which is tﬁe reason our
DECA chapter at South Forsyth is the way it is. These DECA advisors, Mrs. Moore, Dr.
Ruff, Mrs. Pniewski, and Mr. Hutchinson have impacted the entire DECA chapter for many

years and continue to do so this year.
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Prior to starting this Financial Friends Financial Literacy Promotion Project, our DECA
chapter had not organized a single activity involving special education students. Inspired by this

year’s national DECA theme, Make It Count, South Forsyth High School’s special education

students were targeted because they
needed the most help in the school and -
because our DECA chapter believed that
we could fill that need in a unique way.
We chose the high school students
instead of the middle or elementary
school students because the high school
students will leave home and live life on their own very soon. Several of the special education
students that participated in this project only have a few years left until they will get a job and.
pay their own bills. Some of the other students we worked with are not ready for that step in their
life yet, but we still wanted to prepare
them for that time, whf;neverr it comes.
Our chapter took this year’s national
DECA theme to heart, and we were
prepared to Make It Count by targeting
individual students with special needs
and providing them with specific,

hands-on financial literacy experiences.
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South Forsyth High School DECA chapter SWOT analysis
A strengths, weaknesses, opportunities, and threats (SWOT) analysis is 2; valuable tool
for understanding an organization. This SWOT analysis describes South Forsyth High School’s

DECA chapier.
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B. Description of the school and community

South Forsyth High School’s population of students and staff is expanding and reflects

and female students is equal.
The following

graph also uses

information from the

Forsyth County School

District’s website, and it

5
Fid
L3%

S5

the tremendous growth in our community, Forsyth
County, Georgia. The bar graph uses information from
the Forsyth County School District’s website and shows
the demographic makeup of our school. As you can see,

most of our population is white, and the number of male
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shows the primary disabilities of the special education students our DECA chapter worked with

£1 Intelloct Tl
H Emojbehay
2 Learging Dis
H Speedilang
B Agtism

i Cawint Delay
i Olber

in the Financial Friends project.
South Forsyth High School’s special
education program has a total of 168
students enrolled. This number has
been very steady in the past 3 years:
151 students in 2011, 167 students
in 2012, and 159 students enrolled

in 2013,
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South Forsyth High School is a very athletic, club, and academically-oriented school
whose goal is to get students involved in as many different activities as possible. The football,
cheerleading, baseball, softball, golf, basketball, wrestling, swimming, tennis, volleyball, soccer,
cross-country and lacrosse teams compete in Georgia’s largest school category: AAAAAA (6A).
Clubs and student organizations are a huge part of South Forsyth, such as FCCLA, FCA,
FL.LOOD, BETA club, National Honors Society, Nationél Spanish Honors Society, National
Science Honors Society, National Latin Honors Society, most important& DECA,; the schools
largest club. For several years, SFHS has scored the highest SAT scores in the county, and it has
also had SAT scores in the top 375 schools in America for the past 7 years. For the past 6 years,
it has been in the top 423 for the Washington Post High School Challenge, and SFHS has
reccived the Georgia Advanced Placement Merit School award for the past 5 years.

South Forsyth students understand that they are not handed these outstanding grades and
awards, but that they definitely work ﬁard for them, -The school atmosphere is one where
teachers and students work together to reach goals that students have set for themselves. For.
example, teachers offer extra help in the mornings and afternoons, as well as on the weekends.
With all the help and support the teachers, our peers, and our parents give students at South
Forsyth High School, high expectations are reached and the school continues to receive many

awards.
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Forsyth County, Georgia PEST analysis

PEST Factor

Impact on the Finanecial Friends Financial Literacy
Promotion Project

Political

- South Forsyth High School is a Georgia public school
supported by tax revenue and controlled by the local Forsyth
Coﬁnty government

- 95% graduation rate

- High level of student financial literacy expectation by the
school system |

Economic

- 13" wealthiest county in the nation (Forbes Magazinc)

~ Wealthiest county in Georgia (Forbes Magazine)

- Low unemployment rate of 6.1%

- High average household income of $102,775

- High financial literacy expectations by employers and the
community

Social/Cultural

- 7™ fastest growing community in the nation (Forbes
Magazine)

- Fastest growing county in Georgia

- Close proximity to Atlanta

- 100 Best Communities for young People (Alliance for
Youth)

- 2% Best Places to Get Ahead (Forbes Magazine)

- 26™ Most Popular neighborhoods (Newcomers Magazine)

Technological

~ SFHS students and teachers use personal devices and other
technology often at home and at school

- Forsyth County School District encourages a Bring Your
Own Technology (BYOT) policy

- Many math and special education teachers use computers
and personal technology to teach financial literacy topics

- Our Financial Friends Project did not use technology.
Instead, we chose fo promote financial literacy with a very
hands-on approach because our pre-tests showed that current
methods were not working well for stadents with special
nieeds.
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Forsyth County is located
approximately 45 minutes north o
of Atlanta, Georgia with a l :
population close to 200,000
people. Out of those 200,000
people, 2,500 are students at

South Forsyth High Schoeol,
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Serving as a place fo study and

shop with friends; The ol

Collection at Forsyth is the local

hangout for South Forsyth students. The Collection is an outdoor mall that features restaurants
such as Mellow Mushroom, Cheeky Mexican Taqueria, Red Robin, Which Wich, Chick-fil-a,
and Starbucks. A few popular stores in The Collection are American Eagle Outfitiers,
Francesca’s, Altar’d State, DSW, PeachMac, Charming Charlie, Academy Sports and Outdoors,
and Barnes and Noble. The reason so many SFHS students go to The Collection is because it is
right across the street and is less than a five-minute waﬁc

Community’s history

Founded in 1831, Forsyth County, one

of the wealthiest counties in the nation, was

i o e kT =

once a part of Cherokee County, and it was created legislative act in 1832, The county is named

after John Forsyth, Attorney General of Georgia, member of both houses of Congress, and U.S.
Secretary of State under Presidents Jackson and Van Buren, Cumming, the county seat, is named

for William Cumming, who was a colonial in the War of 1812,
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Demographics, reereation, and education

From its beginning population of about 6,000 people in the 1840°s to around 200,000
people in 2014, Forsyth County has grown tremendously. Many residents enjoy Lake Sidney
Lanier, a 37,000-acre lake created and maintained by the United States Army Corps of
Engineers. Fishing, boating, tubing, wake boarding, water skiing, as well as other fun activities
are done at the lake. Forsyth County Parks and Recreation Department also maintains over 15
parks in the county. Some of those parks include.S uwann:ae Mountain Preserve, Central Park,
Fowler Park, and the Big Creek Greenway. The Cumming Fairgrounds also host lots of events
throughout the year, such as a rodeo, The Cumming County Fair, and a farmers’ market, which
are enjoyed by many people in the area.
Geography

Forsyth County is 247 square miles. It has eight state highways running through it as well
as one U.S. highway (U.S. Route 19). Counties near Forsyth County include Dawson County,
Hall County, Gwinnet County, Fulton County, and Cherokee County. Part of Forsyth County is a

nation’s protected area, Chattahoochee River National Recreation Area,

I, MANAGEMENT OF ACTIVITY(IES) TARGETED AT OUTSIDE AUDIENCE
A. Purpose of the activity(ies)

The purpose of South Forsyth High School’s DECA chapter’s Financial Friends
Financial Literacy Promotion Project was to give special education students real-world examples
of and experience with money management and cash handling. Special education students at
Soﬁth Forsyth have disabilities s.uch as MID (Mild-Inteliectually Disabled), Autism, and a
classification called OHI (Other Health Impairment), which includes many areas like

ADD/ADHD, Seizures, Genctic Diseases and more. MID is the main classification for the
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students we were working with. Most of the students in our project have MID as a primary
disability, and then they have secondary disabilities like Speech Impairment, Orthopedic
Impatrment (missing hand) and Occupational Impairment (not being able to do small motor
skills like writing well).

In order to accomplish this purpose, our DECA chapter organized and created a mini-
economy, took special education students shoppfng for the school store, and gave _special
cducation students jobs in the Bird Cage (the school store). For example, the special education
students comparison shopped/worked in the mini-economy, which included jobs for each
stodent, a bank, businesses, and restaurants, and they used their own experience to find out that
they don’t want to go to the store with the higher prices if another store is selling the exact same
product for a cheaper price. Ordering their own meal and being able to exchange money to pay
for it is a Jarge challenge for many students with disabilities. Our chapter’s main goal for the
project was to show the special education students that they can go out in life and be successful
without someone always guiding them through and holding their hand.

Another way 1o accomplish our purpose was to create classroom activities. For the
classroom activities, our goal was 1o teach the students basic knowledge about taxes and
percentages. We wanted to do this because the results of the mini-economy showed that the
special education students had mastered the skill of addition, subtraction and multiplication, but
they did not know how to apply those skills in real-world settings. The reason we taught the
students this is because they will see this daily when they go to by something, For example, they
may only have $10.00 on them and the item could be $9.95. The students may think that they
have enough money, but with tax they would not. Now, before getting up to the cashier and
realizing they don’t have enough money, they could do the math before hand, save some time,

and go find a cheaper version of the product.
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B. Planning and organization of activity(ies)

* Cur chapter researched financial literacy, found out
what it is, reviewed promotional methods,
brainstormed,.and researched a mini-economy.

1

. From the start of this project, our chapter knew that

" we wanted to make a difference and Make It -
Count! That desire led us to work with the special
education students at South Fmsyth ngh Schooi

-« We interviewed special education teachers to
deterinine which students to work with and
‘measured the level of finaricial literacy that existed
in our school's special educatlon popuiaﬁon wﬁh a
pre-test.

¢ Qur chapter made three planning decisions that
were critical to the success of this project: 1) to use
hands-on activities, 2) to promote. to individuals
rather than large groups, and 3) to measure the.
financial literacy gains make as a result of our
project. :

C. Implementation of activity(ies)

To kick off the Financial Friends project, we took the first step of interviewing the special
education teachers to see what they have been doing to help the special education students
become more ﬁﬁanciai literate and asking for their ideas. Many of the activities they showed us
were pencil/paper or computer-based learning, and they explainied that did not use very much
physical or hands-on teaching. They told us they have attempted to teach financial literacy for
years, and were hoping that some of it was starting to stick in the students’ minds. As lmuoh as
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we respect the special education teachers in our school, we decided right then what our goal for
this project would be: promote financial literacy to special education students in a way that they

would remember by providing real-world, hands-on experiences.

SFHS DECA Financial Friends Financial Literacy Promotion Project Activities

Special education students participated in a mini-economy in the school gymnasium

Special education students participated in shopping for and working in the school store

Students did classroom activities dealing with taxes and percentages

Pre-test for mini-economy of special education students

Implementing the Financial Friends Financial Literacy P_romoﬁoﬁ Project continued with
finding out the special education students’ level of financial literacy in order to know what we
were working with and have a baseline measurement that could be compared to future tests. To

do this, we gave students g pre-test test that had a variety of math questions dealing practical

financial literacy,

The reason for testing the students’ level of knowledge was because we weren’t sure
what they already knew beforehand. To test their financial ability, we gave them a
straightforward test with basic addition, subtraction, and word problems, as well as questions
about how to complete a blank check. We gave therﬁ the test during class, and within minutes the
majority of them were done. Surprisingly, every single one of the special education s’rudenté
passed the test. At that moment we knew we had underestimated their skills and decided to make

and give them a harder test, hoping it would be more challenging,

12
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The second test we gave the special education students did prove to be more challenging
than the first. Sixty five percent of them failed, and no one scored above 75%. When we saw
those results, we knew we had a lot more to work on with them. The reason the second test was
so much harder was because it required students to coniplete a fill-in-the-blank check with a
scenario to read, along with much harder addition and subtraction problems. The second pre-test
is shown in the appendix, and it was created by our chapter in consultation with the school’s

Y

special education teachers.
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Mini-economy

We gathered all the information we needed to know to teach them, and we immediately
took the information they didn’t know and put it info a way to where they could learnitina
physical way. We decided to teach the information bf organizing a mini economy. We first had
to talk to our DECA advisor to see if our idea was even possible to pursue. Our advisor told us it

was a challenging task, but with our drive to do it we could make it all possible.

A

+ Researched mini-economy directions and websites
« Planited stations for the mini-economy, based on
students pre-test answers and scores

* Toy cash registers and play money were used
+ Tables were moved to the school gyin to represent
individual businesses

b e g L

- Several math stations were included as the students
"jobs," and then they got paid so they could go
shop at the stores. We also had two cash counting
stations. '
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[T R R

13

TR T A RN TV Lo Pt



A T iz

T

Y L B 1 T A T N § 0 g

A S e 3

P

TR A,

s e

ML

» We talked to the athletic director, and he allowed us to
use one of our school's. gyms'in our school to hold our
mini-economy, which required more space than a
classroom. -

* Gathered supplies, moved the tables and chairs, and
stationed DECA members at cach table to play the
roles of business managers, barkers, and cashiers.

Mini-economy floor plan
Before we the mini-economy could happen, we knew we needed to layout floor plan and
decide how it would Took before we could find a place to have it, so we sketched out the layout

by seeing how many tables and chairs we needed for each station in the mini economy

Becea’s Patty’s
Bakery Pastries
4——  Mike's Mall o Bank ——»
Addition&  Cash ~ Addition&  Cash Addition &

Subtraction Counting  Subtraction Counting  Subtraction

14
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We then decided what each of the stations would entail. We knew they needed to learn specific
things, so made each station specific to those learning objectives

We talked to the school’s athletic director, Mr. Gravitt, to get one of our school gyms
reserved for Monday December 9, 2013. To supply all the tables and chairs we needed, our
principal allowed ué to use some extras from around the school. Most importantly, it took many
DECA members to research jobs and wages for the student's,‘ set up the tables and chairs, and
then to fill the mini-economy’s positions as bénkers, cashiers, and business owners, Most of
those DECA members had competed in DECA competitions, and they knew how truly important
this project was. Working with special education students is not for everyone, and we used some
our most dedicated DECA members for ﬂ,ﬁs task, for they needed the patience and dedication to
do the job correctly. Manning the mini-economy with live people was the final piece fo the

puzzle. Our mini-economy was a huge suecess.

This is an example of one of the subtraction problems at one of the mini-economy stations.

As students entered the gymnasium to
participate in the mini-economy, each one
received a blank check. With that blank check the

students picked a starting job to work at. Once
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We then decided what each of the stations would entail. We knew they needed to learn specific
things, so made each station specific to those learning objectives

We taiked to the school’s athletic director, Mr. Gravitt, to get one of our school gyms
reserved for Monday December 9, 2013. To supply all the tables and chairs we needed, our
principal allowed us to use some extras from around the school. Most importantly, it took many
DECA members to research jobs and wages for the'studen'tg, set up the tables and chairs, and
then to fill the mini-economy’s positions as bankers, cashiers, and businesé ownets. Most of
those DECA members had competed in DECA competitions, and they knew how truly impértant
this project was. Working with special education students is not for everyone, and we used some
our most dedicated DECA members for this task, for they needed the patience and dedication to
do the job correctly. Manning the mini-economy with live people was the final piece to the

puzzle. Our mini-economy was a huge success.

This is an example of one of the subtiaction problems at one of the mini-economy stations.

As students enfered the gymnasiuin fo
participate in the mini-economy, each one
received a blank check. With that blank check the

students picked a starting job to work at. Once
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they completed the first job they went to the other four, When they were at their last job, the
students filled out their check for $20, when they completed it they went to the bank. With the
students having a job title it helped them understand that they have to work f(_)r money and that
everything will not be handed to them. |

The students” first stop in our mini-economy was the bank, which taught them how to
cash their check. They learned that when they tried to cash if, they would only be given their
money if the check is endorsed correctly. With cash and personal checks in hand, the students
moved on to shopping.

The rest of the mini-economy consisted of stores that would be in a typical mall.
Purchasing products at those stores showed students how to manage their money, count their
change, and comparison shop. Betfore we implemented our mini-economy, we gave all the
students a pre-test, and they all struggled with addition and subtraction of money. Visiting the
stores in the mini-economy taught them how to pay for items by counting their money and also
counting the change to make sure they give the correct amount of money to the cashiers and then
receive the coriect -amount back. This feature of our project was very important to the special
education teachers because they are afraid that the students will be taken advantage of after they
leave home and school, and they had warned us that counting money was a weakness for most of
their stﬁdents.

As the students moved from staﬁon to station, the students paia for products in cash.
Along the way, they subtracted their paymenté
at each station from their total wages for the
week and kept a running budget. In addition to

counting money, filling out checks, and

recording their payments. All of the students

16
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practiced filling out checks in their special education class leading up participating in the mini-
cconomy, but none of them had fully mastered the concept. Having them fill the check out in the
mini-economy helped them remember how to do it, compared to just having an example on

paper in class and copying it,

The restaurant turned out to be one
of the most important businesses in the
mini—ecénomy because we gave the stﬁdents
two restaurants with the exact same menu;
Becca’s Bakery and Patty’s Pastries.
Becca’s Bakery had lower prices for the

food they were serving, and Patty’s Pastries

had higher prices. We did this because on the students’ pre-tost many of them said they would go
to stores with higher prices. After the pre-test, we interviewed the students and found out that
they believed that higher prices were better than low prices because higher prices meant better
products. This situation is a good example of the misunderstanding that can happen when
schools do not provide hand-on, real-world experiences.

Shopping for the school store

After having the students participate in the mini-
economy in South Forsyth’s gymnasium, it was
time to take our financial friends’ new skills to
the real world, The special education students
went to Sam’s Club onee a week during January

to buy the supplies needed in bulk for our school

17
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store. Also, they worked in the school store as cashiers. These activities were crucial steps
toward the special education students’ independence.
One éf the. most rewarding parts of this project
was seeing the special education students in a real store,
with real transactions, and interacting with real people.

Based on our research during the planning phase of this

project and our personal observations, providing hands-

on experiences was the most valuable thing we could have done for our fellow students. Some of
the reasons students didn’t remember things they did in class, was because they didn’t use those
skills in the real world.

This part of our project gave the students a chance to get the real feeling of what it’s like
to0 work in the real world. They were able to handle real money, make change with the money,
and see what it is actually like when they have fo buy ar item and be smatt about handling
money. It also helps them interact with the customers and cashiers. If the students bappen to
make a mistake in these practice situations, we made sure they realized their mistake, s0 when
they go out on their own they hopefully won’t make the mistake again.

Classroom activities

Another idea we had to teach the students was to actually go into the classroom itself and
teach them. To start this activity off, we gave the students a pre-test that dealt with taxes,
multiplication, and percentages. Once we received the results of the pre-test, we saw what the
students needed heip with, |

The activities we did with the students was just going over, and teaching them the steps
of how to work out the problem they got wrong. We pulled the students out one ata time to work
with them individually on the criteria they didn’t understand. We decided to try this method

18
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because the teacher told us that have never worked with the student one-on-one. After teaching
them with the one-on-one method, we went back again with them individually to see if the
method proved to work and if they temembered what we taught them. The method proved to be
effective. After teaching them individually we went back to the classroom and reviewed with
them as a whole class befére they took the final test. We did this because it had been several
weeks since we had worked with'.them on this, and normally if they used this out in real life they

wouldn’t go that long without seeing this in the world.

IV. EVALUATION AND RECOMMENDATIONS
A, Eyaluation of campaign

Our DECA chapter learned how important it is to have patierice with the people when
promoting a challenging topic like financial literacy. Whether ialking about the general
population of students, special education students, or just people who need financial literacy help
in general, our DECA members used patience and a plan that was very targeted and focused to
Matke It Count! While money management skill and financial literacy miay seem like common
sense to some, it is very difficult for others. We are very proud of the fact that we helped a
special. group of students in South Forsyth, for whom finarcial literacy used to be just a
worksheet and a set of math problems in class. We made financial literacy come to life for the
students, so that it is not such a foreign concept. According to the special education students
themselves, they don’t get frustrated when applying financial literacy concepls.

As we went back several weeks after doing the mini-economy, we noticed that quite a
few students showed improvement. The students were subtracting faster, making change quicker,
caleylating how much money a cashier should give back, and understanding the concept of
muitiplication when computing taxes. -
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Here is an example of a problem the students saw multiple times, throughout the process
of us working with them.
—.,;f‘) : . If you make $7.25 an howr and you work for 9 hours, how much
A l{.-'_ money do make?
S ‘"“:“"_*‘“""“-;—”'_T* As you can see, they grasp the fact that you need to
multiply 7.25 times 9 instead of adding or subtracting, when the
special education teachers had not been able to reach this goal before the mini-economy. At first,
the students questioned multiplying and wanted to add or subtract, but after thinking it through
and with just little hands-on/real-world practice, they realized that adding or subtracting
wouldn’t work and that they had to multiply. By giving them the experience, our DECA chapter
helped them know how to compute their income per day. As a result of knowing how much they
make per day, they can figure out how much they wﬂl make by the end of the week, month, year,
etc. This way, South Forsyth’s speeial education students will have the ability to be smarter
about the financial decisioris they make.
Then, we took the last step of the mini-economy with the students: taking the post-test.
This test was the cxact same one we gave them several weeks before participating in the mini-
economy. When we compared to the scores from the pre-test to the scores from the post-test, we
saw a huge Improvement in the grades. We saw a minimum 20% increase inh the students’ grades

when they took the test for the second time.

Mini-economy tests

One thing that we noticed immediately when reviewing the results of the post-test from
the mini-economy, was the student’s capability to subtract, While the students were taking the .
post-test, we talked to the special education teachers about what we hoped they would have

20



learned during the project. Subtraction came up in the discussion, and we were told that the

students weren’t comfortable doing subtraction problems until they went to the mini-economy.
] Before, they were not familiar with all the steps to do the problem correctly, as they normally use :
a calculator for the more challenging subtraction problems, Even though some of the students ¢
j didn’t get all of the subtraction completely right on the test, they were so close it was
i unbelievable. Several of them were only .10 off of the correct answer. It showed us that they 8
i clearly had an understanding of what they were doing for subtraction, and they only made minor j
mistakes. We went back with the few students that did miss some questions and had them redo

the problems, and every single student caught their mistake when they worked through the 1

problems again,
Pre-test1 ;

( aScored 100% :
h & Scored 90% '
- Scored 80% ‘

3 & Scored 70% §
i Scored 60% ;

i ;z
The pre-test 1 graph shows the results of first pre-test that we gave the special education ;

students, which was too easy, and on the pre-test 2 graph, the tesults proved that it was much Q

more challenging. As you can see, just a small percentage failed the first pre-test. But, in the i

second pre-test a larger percentage failed, and the second test showed us what needed to be %

; learned during the mini-economy. 3;

SRR
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Pre-test 2

4 Scored 90%
w Scored 80%
= Scored 70%
= Scored 60%
i Scored 50%

= Scored 40% or lower

The post-test grades for the mini-economy definitely increased as only 10% failed. Ninety

percent of the students passed: several with flying colors.

Classroom acfivity tests

Post-test

EScored 100%
2 5cored 90%
+:Seored 80%
& Scored 70%

E Scored 60% or lower

Pre-test

# Scored 80%
8 Scored 70%
3 Scored 40%
# Scored 30%
HScored 20%
“iScored 10%
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In the pre-test for the classroom activities, 80% of the students failed. This was expecied due to
the new concept that was in the test about taxes and merchandise sales. These problems dealt
with percentages, and the majority of the students had a hard time comprehending them. By
seeing the failing scores, we knew we had something to work with.

After working with the students, teaching them one-or-one, we gave them the post-test
fo;r the classroom activities. The scores we received from the test were unbelievable. We had

10% of the students fail, and the rest pass with astonishing grades.

Post Test

B Scored 100%
B Scored 90%
7 Scored 80%
B Scored 70%
& Scored 40%

B. Recommendations for additional new activity(ies) for future campaigns

Our DECA members and the school’s special education teachers made a few suggestions
at the end of the project. A recommendation for a new activity would be to work with each
student individually and work on his or her own needs instead of focusing on the entire special |
education studenis as a group. For example, one student may need more help. in one arca thar the
other. One student may understand how to add amounts really well, but another student isn’t so
great with adding. If you make all your students practice adding, some of them may already
know how to do it and you may be wasting your time on them when they could be Ieainjné
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something else. Another recommendation would be to expand the mini-economy. When our
chapter thought about it, repetition in school is a key to remembering and learning something. So
we shouldn’t teach them for a day and expect them to remember it, because honestly, most
people don’t learn that way and we shouldn’t expect special education students to do so?

Also, when we work with special education students in the future, we will remember how
important it is to have a passion to work with them. You really have fo want to be with them, not
just be there because that’s what your project is"about or because it makes yourself look good.
These students don’t ever get the treatment that regular education students get on a daily basis.
The majority of them won’t have the chance to get a high-level management job, and some will
never even live independently, We asked each of them what their dream job was, and some
answered with the typical teacher or fireman answer, Then there were some that wanted to be a
librarian, a mechanic, work at a'grocely store, or be a pilot. These kids have real aépiraﬁons to be
just like everybody else. They may have disabilities, but they are still just normal teenagers. We
could tell from seeing how social and high-spitited they were when learning in the mini-
economy and shopping at Sam’s Club that they really enjoy what they were doiﬁg.. While some
of the goals and dreams of a few of the special education students might not come true, we are
confident that this project helped them have the chance to achieve them. Hopefully, with help,

they will have the opportunity to {ry.
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VI. APPENDIX

First posttest
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1. Fill in the check using the following information:
You go to Subway on November 18%, 2013. You buy a sub for $5. You also get chips for
$2.25 and a large drink for $3. Your total is $10.25. (Do your best to fill in the check!)

How much money is this?
a. $047
b. $0.78
¢. $1.00
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3. Hyou get paid $7.50 an hour and you work for 7 hours, how much money do you get

paid?
a. $52.50
b. $37.25
c. $84.50

4, Ifyou buy a computer for $230, a computer case for $25.50 and a mouse for $15.75 and

you give the cashier $300. How much money should the cashier give you back?
a. $28.75 |
b. " $29.00
c. $25.50

5. At Wal-Mart a radio is $49.99 and at Best Buys the same radio is $55.99. Where should

you go to buy the radio?
a. Best buys
b. Wal-Mart

6. If you have $100 dollars and your boss gives you $130 how much money do you have?
a, $100 '
b. $30
c. $230

7. If you have $40.35 in the bank and-'you deposit another $75.50, how much money do you
have in the bank?
a. $115.85
b. $100
c. $110.35

8. Add these numbers together. (DONT USE YOUR CALCULATOR)
45.50
+27.42

Answer:
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9. Subtract these numbers, (DON'T USE YOUR CALCULTOR)
45.50

-27.42 :

Answer:

10. When you’re balancing your checkbook, do you put the checks in order by date or in
random order?
a. in random order
b. in order by date

Second postiest
1. Do you kriow how much tax is?

a. -.14% of an amount
b. .07% of an amount

c. .09% or an amount

2. Ifyouhave an item that’s $20.00 and it is 50% off, how much would the item be now?
(not including tax)
a. $15.00
b, $17.00
c. $10.00

3. If'you worked for 8 hours and got paid $7.25 an hour, how much money would you earn
at the end of the day?
a. $60.00
b. $57.00
c. $58.00
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1If you have an item that’s $30.00 and it is 25% off, how much would the ifem be now?
{not including tax) '

a. $22.50

b. $23.00

c. $22.00

If'you have an item that $40.00 and it is 75% off, how much would the item be now? (not
including tax) '

a. $13.00

b. $10.00

c. $11.00

If you work for 7 hours and are paid a salary of $8.50 an hour, what would you get paid
at the end of the day? ‘

a. $59.50

b. $60.00

c. $59.00

4. 34.44
b. 35.44
¢ 32,45

If you have an item that’s $50.00 and it’s 25% off, how much is the ifem?
a. $38.25 '

b, $40.00

c. $37.50
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9. 108.34
=49.40

a. $59.50
b. $60.00
d. $59.00

10. If you worked for 6 hours and got paid $12,25 an hour, what would you get paid at the

end of the day?
a. $73.50
b. $72.40
c. $73.60
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I EXECUTIVE SUMMARY

snon ot

In nearly every news media from television to newspapers to the internet, we read about the rise of
bankruptcies, home foreclosures and other financial disasters in our society. In our own hometown, the
average family income is well below the national and state average, even though our town has a vibrant
retail environment. Our own school’s “Economically Disadvantaged” rate is over 68%.

As teenagers, we realize our DECA chapter members cannot immediately change these figures or facts,
we determined we COULD make an impact for the future. Our past financial literacy projects have
targeted the graduating high school seniors. Although excellent campaigns, this year we elected to target
a younger market: the children at our elementary school, grades Kindergarten-3rd.

According to the NFEC (National Financial Educators Council) children should be taught about money as
soon as they are able to count, which is typically around 2 years old. The NFEC further states that ages
8-14 are critical in the development of a child’s financial behavior.

With this information, as well as our own expertise and experience in dealing with children, we decided to
make “Cash, Coins and Kids-Making Finance Fun” our Financial Literacy Promotion Project this year.
As we met with the elementary school staff, our proposal was greeted with great enthusiasm. We learned
that the younger students often respond better to high school students. Also, if we could develop money

learriing activities that would incorporate math skills that might help with the students’ state math scores.

RATIONALE FOR THE "CASH, COINS, AND KIDS-MAKING FINANCE FUN”PROJECT:

To begin our project, we conducted research on how to teach financial literacy to young children, such as
which concepts are appropriate to different age groups. After determining which topics to address, we
researched various games and activities that could be adapted to our project. Once we established our
activities, we set up committees with our DECA chapter to organize the activities. Committees were
responsible for conducti nég;}hé‘%‘”étiviti'es, as well as securing the materials and equipment needed.

1

Our DECA members held weekly “igssons” at the elementary school using games such as “Rob the Bank”,
“Money Match”, and ™ ‘dunt the £ash”. In addition, we sponsored a poster contest and made take home
activity booklets for each shild.

The project succeeded beyond our expectations, The children’s budgeting and money skills have greatly
improved. Teachers report an increase in math interest and understanding in the classroom. The word of
our project has spread so quickly that we have been asked to come to the intermediate campus to
expand the project!

This spring we plan to expand our "Gash, Coins, and Kids: Making Finance Fun” project fo include the
issue of identity theft and the concept of sharing or “giving back.” The children targeted through our
project may be the generation that brings our society back to a stronger and healthier economy.




II. INTRODUCTION

A. DESCRIPTION OF THE LOCAL DECA CHAPTER

The Mexia High School DECA chapter is very active at the high school. As a DECA chapter, we
hold many different activities throughout the year to promote entrepreneurship, leadership and

character development. DECA is one of the larger organizations on our campus. In fifteen

years Mexia DECA has grown from eleven members to this year’s

seventy-five members. During this fifteen-year time span, Mexia

DECA is proud to have fifteen district officers and four state

officers elected. The current Texas DECA state president is Mexia

senior Kate Hogan.

Marketing classes are taught by advisor Wendy Simmons, who was the Marketing
Educators of Texas state president in 2007-2008, and received the ACTE (Association for Career
and Technical Education) Southwest Marketing Educator of the Year award in 2007. Marketing
classes offered include Marketing Dynamics, Principles of Marketing, Marketing Management,
Fashion Marketing, Travel and Tourism, Hospitality Marketing, and Sports Marketing.

Mexia DECA’s success extends beyond that of leadership. In the past five years alone,
Mexia DECA is proud to have over fifty district winners and thiﬂy-ﬂve state winners among the
ranks! In addition to having tremendous success in competitions, Mexia DECA members
participate in many community service and marketing projects. As our DECA chapter must fund
competition and trave!l expenses, the members are busy all year holding various fundraisers.
Mexia DECA members are always seeking new and creative ways to raise funds as well as utilize

marketing strategies. This year is no exception!




2012 Mexia DECA Activities:




As we began 2013, Mexia DECA had many other activities planned. Although our members
faced end-of-course and college entrance tests, state standardized tests, scholarship interviews,
and college applications; we still had the following activities to keep our chapter involved and

active this spring:




B. DESCRIPTION OF THE SCHOOL AND COMMUNITY
Mexia High School

Mexia High School’s population reflects the diversity of our community. According to the

Texas Education Agency the following illustrates our school’s ethnic makeup:
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Mexia is classified as a “AAA” high school. According to the most recent UIL
constitution, AAA schools have an enroliment of ‘479-979 students. Our high school consists of
148 freshmen, 118 sophomores, 142 juniors, and 116 seniors for the 2012-2013 school year.
Total enroliment equals 524 students.

Mexia High School provides many different organizations, activities, and sports to
accommodate students’ interests. Organizations offered at Mexia are DECA, FFA, and National
Honor Society. Activities include Spanish Club, One Act Play, Blackcat Marching Band,
Cheerleading, HEROES (our high school community service group), The Prowl Newspaper Staff,

National Art Honor Society and Student

Coungil, The athletic department provides

M4 =EXIA
Blackcats

football, basketball, soccer, golf, tennis,
baseball, softball, power lifting, track, and
volleyball. Mexia High School boasts two state basketball championships and two state golf
championships. This year our hoys' and girls’ basketball teams are ranked in the top twenty in
the state AAA division. One of the members of the Mexia power lifting team has won first place
in her events at each tournament so far this year, and she is a member of DECA! As one can
see, Mexia offers many opportunities for extracurricular involvement.

While the sports and extracurricular activities are very popular, the school’s main focus
is academics. Our high school offers outstanding academic opportunities to its students, The
English, math, and social studies departments offer challenging concurrent and dual credit
college courses. Many are offered on the high school campus. For a small school, Mexia High
School offers a variety of interesting electives including photography, journalism, sports

‘medicine, several theater classes, metal trades, a variety of agriculture, and computer classes,
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including Business Information Multi Media I and II, and digital media. As described earlier, our

marketing department offers a variety of exciting courses also.

The City of Mexia and Community

Mexia City Hall and Convention Center

Mexia is a small town located in Central Texas, consisting of approximately 7,000

people. It sits between two major interstates, IH
35 and IH 45, Mexia also contains the
intersections of US Highway 84 and state
highways 171 and 14. Mexia is approximately
one hundred and forty miles northeast of the
state capital, Austin, and is one hundred miles
southeast of Dallas. Due to its central location

and highways running through as described

bove, Mexia has a large amount of traffic compared to a town of similar size.

Although small, Mexia is the largest city in the Limestone County area. Our town has a
retail environment that supplies the surrounding towns of Groesbeck, Teague, Wortham,
Fairfield, Coolidge, and Tehuacana with thelr shopping needs. Recent additions of Best Western
Hotel, Holiday Inn Express Hotel, Pizza Hut/ Wing Street, and a CVS pharmacy, ensure that

S 4
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Mexia continues to draw more consumers

than most towns its size. In addition,
Mexia’s Wal-Mart is one of the largest in

Texas and consistently ranks in the top

sales nationally. According to the city

sales tax receipts, Mexia has retail sales

nearly triple the average for a town of
comparable population. (Mexia Economic Development Corporation)
Mexia has an interesting historical background. Mexia is named after the Mexican

general Jose Antonio Mexia. In 1920, Mexia was a small town with a population around 3,500.

In 1922, the town exploded into a boomtown with
a population of nearly 35,000 when a large deposit
of oil was discovered by Mexia Gas and Oil

Company. In the mid 1920's, the population

decreased to approximately 10,000 people as the

Great Depression caused people to leave for better

opportunities. In the 1930’ the population decreased to about 6,500 people and remained at
that number until _the past few years. The population of Mexia is currently listed to be 7,300.

The largest employer in Mexia, Texas is the “Mexia State Supported Living Center.” The
center was formerly a priéone‘r—of—war—camp during World War II. The prisoners were treated so
well, that the surviving prisoners and their families returned frequently to visit former guards,
and recall their experiences fondly. The facility is now part of the Texas Mental Health and
Mental Retardation Department. Residents of the facility may have severe mental and/or

behavior problems. At this center these residents receive loving care, professional therapy and

e
4 : e




counseling. Other major employers in the area are the Mexia Independent Schoot District,
Parkview Regional Hospital, Lide Tank Industries, and Swarco (a division of Swarovski crysta!).y

Other major industries in Mexia are agriculturally based.

III. MANAGEMENT OF ACTIVITY(IES) TARGETED AT OUTSIDE
AUDIENCE
A. PURPOSE OF ACTIVITY(IES)

Our target market was the local elementary school. Our DECA chapter’s previous
Financial Literacy Promotion Projects were targeted to our graduating seniors. Although those
projects were very successful, our team wanted a challenge and go in a different direction. We

had three reasons that motivated us to target the elementary school students:




~ Our DECA chapter agreed that “Cash, Coins and Kids: Making Finance Fun”
would take a lot of planning and work. However, it will be worth all our efforts to help the

young children learn about money and improve their math skills,




Our target audience according to the enrollment data as of January 7, 2013:
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e 3" grade= 130 students

For each grade we were mindful

adapted to match the TEKS and skills they were learning that year. We realized that what the
kids learn math-wise in Kindergarten classes is quite different from what they learn in 3" grade
classes.

B. PLANNING AND ORGANIZATION OF ACTIVITY(IES)

After doing research on what we should teach the children and how to teach it, we met
with our DECA advisor and came to the conclusion on what games would work and the best age
to target. We decided to do the activities on Fridays during the children’s Physical Education
(P.E.) classes. We made sure we incorporated some kind of physical activity while teaching
them how to be financially literate. To help guide us on what to concentrate on we researched
Dave Ramsey’s advice on how to teach children to be financially literate. Throughout all Mr.
Ramsey’s articles there were many excellent ideas and points for us from which to choose and
then on which to focus. We took some of his concepts and applied.our own creative twists for
game-like activities. The next step we took was finding artificial play money so the childre}n
could have a “hands on” expérience with our various games and activities. As we developed and
organized the activities, we set up committees within the DECA chapter to implement the

activities and gather needed materials.




The following charts illustrate the activities, DECA member responsibilities, and summary

of each activity.

Summary of Activity: We first

introduced ourselves and told the
children about our project on
“Making Money FUNI” We then
passed out our artificial play money
and timed children on counting cash
and telling us the total amount. The
first person in each group to tell us
was rewarded with a fun pencil or
eraser. The children became
competitive and excited. This set the tone for future activities. We captured their interest and

they looked forward to our next visit.




Summary of Activity: For this learning activity,
we separated the children into two groups; half on

one side of the gym and half on the other side. For

the younger grades we gave the children each a

certain bill such as 1's, 5’s, 10s, 20's, 50’s, and 100's, For the older grades we used
pennies, nickels, dimes, and quarters along with the paper money. We had them run
around and find someone who matched them on the other side. With second and third
grade we added another aétivity. We told them to find others in the gym and form a
group to make a certain amount of money. For example, we would call out “$25.50!"
The kids loved this high energy running game. The P.E. staff also appreciated that the

students were getting exercise while learning.




Summary of Activity: This activity involved placing the
children in groups again. We gave directions for groups by shirt
color or birthday months. We then gave each group one hula
hoop and bean bags in the hula hoops. There were six
different colors of bean bags and each color was worth a
different amount of money.

We gave them one minute to

go around and “steal” as
many bean bags from other groups as possible. When the
minute was over they had to tell us the accurate cost of all the

bean bags in their group’s hula hoop. Whichever group had the

highest cost of bean bags in their hula hoop won the game.




Summary of Activity: After the children played the high energy games, we sat them

down in their assigned spots. The gym has squares outlined in various colors and each student

has his/her own space. We wrote different money

problems on the big white board in the elementary school
| gym and gave them different money scenarios, We also

gave them their own personal white board to write down

the problems we had just given them, Once we were done

we had them raise their hands and tell us the answers to
the questions we asked. Most of the scenarios involved
math calculations. This helped remind the children of the

“lesson,” not just the physical activity. Also, as the children




returned to their classrooms after P.E., it was important for them to “cool down” so they would

be focused for their other lessons!

Summary of Activity: In order for children to apply their creative skills and reinforce what
they had learned, we arranged a poster contest. The children were challenged to create a
financial literacy promation poster. We hope to see what concepts we 'faught them are most
memorable. Additionally, their posters will serve to “teach” others about money. On Monday,
January 28", we announced and distributed flyers at the elementary school about the poster
contest. The deadline for submissions was February 18, 2013. A judging committee consisfed
of DECA members who are also in the National Art Honor Society and they selected the winning

posters. To encourage participation, the class that submitted the most poster entries was
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rewarded with a popcorn and fruit snack party. A sole winner was also to be selected from
each grade level. The winner received a sweatshirt monogrammed with our school’s name on

them.

Summary of Activity: With state testing just ahead, we wanted our students to have some
practiée materials to prepare them for the STAAR (State of Texas Assessment of Academic
Readiness) math tests. We also knew that based on our own schedules with college testing,
there would be some weeks that we would be unable to go work with the children. Therefore,
we wanted to give them something “hands on” so they wouldn't forget the lessons and they
would have some activities to reinforce the skills we had taught them. We created a "Money
Practice Booklet” for each child. The booklet had several activities similar to those that we
practiced with them in our visits, as well as an envelope at the end with play money inside. The

students were very excited to have their own personal booklets!
N x’r
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C. IMPLEMENTATION OF ACTIVITY(IES)

We designed a schedule of the various activities in order to coordinate with our DECA

chapter members’ own demanding schedules. This also helped us to keep track.

The following chart illustrates the activities and timeline:
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EVALUATION AND RECOMMENDATIONS

A. EVALUATION OF CAMPAIGN

When we began our project we had one primary goal in mind. We wanted to
educate young children about the importance of handling money. Not only were we
increasing the younger students’ understanding of the value of money, we also hoped
for them to obtain higher scores on the Math STAAR test. According to our own high
school teachers, it is proven that if children are put in a learning environment with
something to which they can relate on a “real world” basis, like money, that they learn
more. We know from our own classroom experiences this is true, so we wanted to apply
this to our financial literacy campaign activities. We were eager to help these children
learn from our activities while having fun. But our main focus was on teaching fhe
children from our local elementary school the importance of budgeting their money,
making change, and money values. A good foundation of financial knowledge at a young
age is crucial forasuccesgfu! future.

Afte;”lffgwe’vaeral visits to'};‘f}ie elementary school, we began to notice a significant
change in the mg:bﬁ%ljem'rhey were beginning to understand how money worked and the
different values of it. It was easier for them to subtract $22.00 from $100.00. They now
realized that they could not'buy a $2 candy bar with only $1.25. As planned, the
children greatly improved their money counting skills. Although we taught young age
groups, we still promoted the basic facts of how to handle money.

We espedially noted a difference in the children’s concept of budgeting and
counting money at our annual Holiday Fair event in December. Although the children still

needed guidance in shopping, they were much more “savvy shoppers” than in previous

years.




The teachers gave us excellent feedback on our activities and reported that the
children seemed to enjoy math more than before. In addition, the teachers especially
liked our “*Money Practice” booklets. Some teachers have even incorporated using them
in class. The poster contest has just begun, but we anticipate a favorable response. The
teachers are actively encouraging the students to particibate and some have even made

the poster an art class assignment.

B. RECOMMENDED FOR ADDITIONAL NEW ACTIVITY(IES) FOR
FUTURE CAMPAIGN

To date our project is a great success. The majority of our DECA chapter
members are actively involved in the project. We were very pleased with the outcome of
our visits with the young children. Not only did we teach the elementary children the
importance and value of money, but our entire DECA chapter learned teamwork and
organizational skills as well. We are currently researching some additional activities to
build upon the other concepts. After reviewing some financial activities for children and
discussing ideas with our chapter, advisor, and elementary staff, we came up with the

following activities:

PROPOSED ADDITIONAL ACTIVITIES:

While doing our research on teaching children about money, we read articles on
Dave Ramsey's website. Two topics he frequently mentions inspired us to address this

spring. Identity theft and “giving back” are two areas that Dave Ramsey encourages




parents and educators to teach to children at a young age. According to Dave Ramsey,
children are the primary target of identity thieves. With younger students using the
internet and cell phones, giving away too much information to strangers is no longer
just a face-to-face danger. We are currently exploring some interactive games that
would have more of an impact than just !e\cturing to them.

In studying successful entrepreneurs in our marketing class, we learned that
“giving back” of one's resources is a theme that many financial experts such as Suze
Orman and Warren Buffet ehcourage. Dave Ramsey emphasizes this concept in several

of his articles.

We plan to set up some activities that will give the younger students
opportunities to give back some of their resources. Our advisor told us about a game
involving Starburst candies that would encourage students to share or to “hoard”. We
can apply that concept to money and helping others,

| : Another area our team hopes to expénd through this project is widening our
range of audience to our local intermediate school. Some of the teachers at the
intermediate school (Sims Intermediate) called our advisor because they had talked to
their colleagues at the elementary school. One of the 5% grade math teachers in
particular asked if our DECA team could come to share some of the lessons with her
students. Like the elementary school staff, she confirmed that thé younger students

enjoy interacting with high school students and often are more receptive to learning. We




hope to embrace this challenge, depending on coordinating schedules and available
times. We encourage our future DECA members to consider this target market for

future campaigns.
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VI. APPENDIX

Holiday Fair Fun!
Mexia DECA members help children shop for gifts




2012-2013 MEXIA DECA MEMBERSHIP PROJECT PARTICIPATION
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POSTER CONTEST FLYER

Finance Fun'
DECA Poster Contest

Show us what you have learned about money from
your DECA friends this year!
8  Monogrammed Hoodies for the winners
8  Party for class that SmeITS the most
entries!

Due February 18, 2013
Must be original work
Use standard poster board

Please put your full name and teacher's name on back
Good luck! We can’t wait to see your posters!
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